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Abstract:

The future of packaging design revolves around providing products that have sensual distinctive
packaging, and create a sense of brand, and identify recent trends in Packaging design. Besides
the functions of packaging such as product protection and safety, being environmentally
friendly, and bringing convenience to the consumer, packaging design and “pack opening” are
of great importance to confirm the product in the competitive market. The research presents a
summary on how to achieve integration between technology means through the use of more
than one effective technology to achieve the communication objectives of the packaging, where
the visual aspects of packaging design are key components for the success or failure of many
products on supermarket shelves. Despite the importance of the meaning and influence of the
color of the packaging and its external shape, the tactile, auditory, and olfactory features of the
packaging design have now attracted the attention of many researchers with the advent of the
modern technology used. The impact of the use of modern technological means on the design
of sensory packaging and its evaluations and perceptions of products and brands towards
consumers was also clarified. Focusing on the contributions of the different senses to the overall
consumer experience of a sensory product. With declining production and development costs
coupled with a growing awareness of the importance of sensory packaging technology, interest
in sensory features of product packaging is likely to increase in the coming years.

Finally, it is clear that modern technology is a means of replacing traditional packaging models
with others with techniques that are more appropriate to the nature of the product and more
attractive to consumers. As packaging is the first interaction consumers have with a product, it
is tangible, tells a story, sets the tone, and provides a tangible experience for consumers as it
affirms the brand and its unique identity. And by incorporating this technology into the design
process of sensory packaging, raises the interest of consumers and motivates them to buy, thus
increasing the competitive advantage of products.

Keywords:
Packaging Design- Sensory Packaging- New Technologies- Competitive Advantage

dadis
Gl 5 llall & Ll gyl shaill I b el g il shas jome ) elia jeae (e Ling i o sl ollad) J sy
Lae sl BLall L ol 330 W i 55 ) Aad Il Gl iy 5 cBagand) A8l palian 5 de giiall Bapaad) i 5l 3SAN sl 1)
S Y alial) 8 Caags Ll Vel QS L dalsd) apenadl) YL e Gl (uSail g alladl eladl a8
il el Jio areadll amlic (e de il de gane i jela Gl cellginuall AN (3t da )l Cilas Al
Sy A2 ) prenai ¢ 223 LS il gl e o Slgsall lalial Al sl sl y bl ppeall

576



YOy i Py el anad) — cpalill alaall - Aludy) aglall g ¢y g3l g 3 jland) dlaa
Al Y apanal (uSay s ASDlguY) Aeliall sl 8 Uga 1750 canlys e gite cl y8 8 Adlida) cilaial) cillea
(ALY vie miiall 53 ga Jadh () Slgusall gy Gy ¢ ol 138 (& a g gl (6 gne e JS Al
el ) shaie (e pS S5 il Classe a3 O (Sa bl A2V aeiial) Caulit Aa g ) () seattty Wil (81
& Lo giiall dpuad) Cadaidll O sie apanal (8 Apaall Lo gl g1 50 (aSady (S Cand) 1 a5 apanaail] (8
Gl 1A i) Ail) apanal (8 dpad) 5 Aol L) (85481 5 (el il ananalll daddiiaall Bagaall L 5l 5
Sy oiiall 13 aladiul vie sl agileaial udy careaill e Slgiudl andi WY aaas e @l
"l aladind vie Glld ) ey s pmdy S5 cgiiall () seriiu

Gy snll L) 5 llginal) Blin Jaai 085 ae duala Caabiall Cilagaall Ja  Aiey il CaMe ranal 3,8V 455V 3
Al 3 g8 3oy ) 8 adlesy o Cadiil) 5 ol gaadl) ananadl (Say RS Al 50 g8 Lia (e jalld (41300 deaall) 5 S
) aranat dlee e dibiall ol il e el A dngiall 5 araaill (pe JSE | SOlgiul it olad @llgiuall (s
238 (A At )l Aadll Cileall Gy Jeliil) o jaS aa ) miecaill dlae dads adiad LS a5 Ao JA el se (0
(oSlgisdll (ga 5T aae a3 A AN 038 e Lodie dpudlii 3 e clliad Ll Lo 4855 Chuad (o LiSasd Aleal)
Giia (e A8l (et y Ll Audliall S Hally Bl Grealisall HSH 3o 5 Ul BaaT ol ST 2L Baias
Ol Lmdlin (ga ST Adlay LSS 65 51 Lgilan 5 Lgilavine ) A ddla) o g po8 JOA (g Al 5 30e
oY) Agiad el Jlae ) el Gl Ailal) Aualiall Jlee ) Ay Jh a8 Jlee V) plad iy ) () sy
ZLEY) ol 5 Ay g Andliall il gise 8 Aay yud) cllial] of G alxiusall dpudlill 3 5l e laad) g o) i)
Yl dal (e dlaa @l ol slaie) ) ciladaiall @ jlaal mlladll Glaal Jaxia s

LS oy yran S mranal A (4o i o) pd () 4ndai ) cllgioall Glebibail (any e ¢ guall Gl Ll
s Al 3 de gl i ol 5 A sudll COISEN Juadl g sa0a Jsla a8 Gl Ale V) apanal 2oy
Cals Gl e B8 IS e ellgiuall 31 il )l 8 Lls 1) caali 300 Aale V) jualic aad DA (e lld
st Qg el i) il o jlicly SIEl ) El s AdeY) jualic o dABMall L jelaiy 65 e dama
aliall 5 (GO Aala g canall ¢ saall g Closa g (SN 5 0 YY) A pall ualiall o g Aliaal) ol jpaiall
oM A 5 cdaniiall Lea o) i) el e 8 SNy (Liall alyg cdgiliad) e glaall 5 cdaDlall) dyaalll
paraal) Jad (e A5 b pualing araaill dyagies KAl abaiall g rpanall JMriwY) () aad AL (sl 5 Jolaill
DM O 5S oul e peiiall Calas sl ) a5 () (S LaliS e Lpapanal Jla g g ales LA (e i (Al
i 0 pmus B aall Al 5 4l dasaal o 50l il Gualey JSI8 (G gud) (8 858 da gill 5 Audlial) e
Lleny 5l Lol gall 028 alanas 28 V) e 5 ga sall ol sall ) laniy gl Lalal 5 3l cLaY! ot
" ails 45k e ol Al cilatial) sl b s g anily Gealy Jainall cllgionall o s G geisall Ciulis

rayl) A<

1Y) Jlised) Ao LY B Gl AdCha aaa

el arenal (& Aaal) s o) g Bl g a8 JOA (e Dlaiall Al 8 jaall 3 a0 Sy aS -

Alany) Calaaly) (gaiat) Allad 485 (e ST aladil A e L sl 933 Sl 5 G JulSl) (383 Sy s 6l I -
el Gl

577



YOy i Py el anad) — cpalill alaall - Aludy) aglall g ¢y g3l g 3 jland) dlaa
Dl IR (e ellgiinall e b bl Ale i) oLy dilee A Lgte BaldELY 5 Lin o] oS aladiinl dpaal -

sduand) Calaa
el 5 aall o1 3 A il Aedlall 3y pucil dlae (3 lgfional) zra) Ao i 55 _Sina ciilida Jiluss JilaTy Ciumy -
Al gal dlle dleld Ladas s Lealad 2 Sensor Packaging J e s gl laslos -

r&agl) (ag B

A ) G

gioaall oY 5 a5 i il Radlall zlai & Clasl i oAl aenad AILai¥) dleall 38 8 cllginall e -
Al il Clatial e s e il

Ol A e 3 i) el ) A S 4 58 DA (e DA arenas L ol S g JalSE (Gia -
Al 5 aall (3ias 8 D)

sduand) 3 gaa

LAY YY) naY o (erdda agas

bl cailall 8 dadle e 2 alas 1Agila 3 gaa

radl Lagla

anll £ sm e ballall Al il 1 gl medal) -

Adadl g adlal) 23l (1o de gene Julatl p Aidadl) medall -

séiandl dla ) clalhuaas

:Packaging Design <l asaas

sale) o Cun ¢ s aranai 3aad 5l daa aveal oL A (e iiall GOl oLy s JSELALIS) delpall 5 Jaslaasl)
Ao Dall 5 sla®¥ 5 Alaall s oo Al pedaddl s (YY) s sl 5 JSN 5 anall saiiall CaDad A (il sal) Axal ye
¢ iiall By aui Biob e Caulill aUai bl yghai o o3 Al e Caulill o se il il Sladlall pa g
Lliall ¢ Dl 85 50 JS 8 aaly yeaic apeaibile) oy ¢ ple JSE el ZUEY) dad g ¢ gl 8 dudliall
¢ omllall o Slaall 4 jlaill Ladlall £Y 5 e

:Sensory Packaging (i) “iiad) ewad) cidadl)

o) ke JSE (@l 5 (353l cpand) (ualll ¢ yuadl 3 A 5l 3 5a) dpual) ) ansinl )y xllas -
058 Of e (oskeadl o Aa i) 5 sm sl Slganadl Al Aigme Ay S 58 LSy )5 e sena (S
A el ABlall 3 ) sm (e (5 58 Sy el el 8 sie aranatll

578



YOy i Py el anad) — cpalill alaall - Aludy) aglall g ¢y g3l g 3 jland) dlaa
ISy elld 5 prtiall slat el Allgiusall Gl g 300 o ) (8 el ) Apaall Ln 5l S D)y mellaacme -
e A R S0 ol 03 (i i s (S e 1ol 53l e pamn I3 0 o 535
Cilatiall o S (3 gas Jann s Apndlif 8 e (3 5 oasn) G gul) il g (g Alnd A 5 58 55 Ll ilaiial) Asle ] myana

e yiidl)

:New Technologies &) 4 ol il Jibu gl

Aaddl) sl ) Guaddl ol i) A W g a8t ) ) (Gl W skt oy G ) ) plladl jady -
® S dalial ol duelaial @ il (Blas o a8t ol (Blas ) Ll daiade o S5 e Bale

S Y Bl G e Lol o5 ol ) | S L i ) ZalisY) i) (g G sana (51 Bunall Lin gl €30 -
s AU Bl A Aee lea Ly Jserall Lin 1 5S30 e (il 8y g3l

:Competitive Advantage 4wl 5 jual)

sl 838 Aadaiall (555 O g 1A Lgndlin (e Ay ST (585 S Aadaiall agl) s (53 Jumiall i gal) & -
Y sthaal) Caagioll §sudl ) il slaall o3a Jii 5 Lpusilia (o ST Abualis o 4 jlie dad lela)

aed dadly lae 335 eDlaall wilieg ad ) dabaiall sty Al Suaiall 3 sall s A8 3 jleall iy o as -
Cun ¢ aadll g COOURYT 138 ) sl ol e el la3 Fga g cpe cpmadliall £ 58 e LedDUER) 5 s sl 35y 5 ¢ suabliall
O3 AV G sudliall agl 4ty Lo o (3585 ) adl) 5 alial) (e 3y all agd (B

il gl jUy) 1Y

& ol 30 3 A el 5 pSlgiunall oliii) Cada Jal (g anl) Lgmns ge udliill Ao giia il IS AN i
s Calall y Ll Cnpal Ly | asy el o latiall (G gudl 3y Fiall Lpaall s GSleiud) slis Jass
Aol clolall At Jlasl

Ge Sl s s Al Ll Agla s Wl Al Caulill (8 eqeiial) dlea 8 Caaill pul¥) ddda gl Jichi Lallag
3aS Cadadll pasiid @lld e 30 mitadl Jsn Slginall Alinda y 43S Cilaglae i 8 A (e ) (5 sine
Algioad) sl o) a0 )8 e b o Gl ol sm ¢ il Al 0585 O (a5 Auslin 8 300 QLiSY Uil (g 5
3o S jla gl (& by g puiall 5 danda¥) (o (3 susiall Al o) i) < ) B Gl (pa ST SRS Ay o) ) i
Canll (550 gl o) il ) 58 St g eciDlall Aalal) dgal il o Ladh aaiey Liiie (pSlgial) dulle (g yidy Sl e
Dlginl G g pad) Juai¥l Aa jo Gas Sl e (B Jlsh il ardiud) dualy Sis iy e o0
Jaad LY olia Gage IDgiuYl Ala jo ()8 cda Auald 48 a3 5 A3 ilatiall pilly apoaill da g e Zalull
O DY) Als ye 8 Cadeil) 0 oy Aalud) o)yl sale Y da i glas L ellgiad) Gadl 8 sk i)
Yol sina 5 Dl Gy salall Je i) (e Calail) cul 5l any Led La 28 ) Aol

579


https://www.marefa.org/index.php?title=%D9%85%D9%87%D8%A7%D8%B1%D8%A9&action=edit&redlink=1
https://www.marefa.org/index.php?title=%D9%85%D9%87%D8%A7%D8%B1%D8%A9&action=edit&redlink=1
https://www.marefa.org/%D8%AA%D9%82%D9%86%D9%8A%D8%A9
https://www.marefa.org/%D8%AA%D9%82%D9%86%D9%8A%D8%A9
https://www.marefa.org/%D9%85%D9%86%D8%B8%D9%85%D8%A9
https://www.marefa.org/%D9%85%D9%86%D8%B8%D9%85%D8%A9

YOy i Py el anad) — cpalill alaall - Aludy) aglall g ¢y g3l g 3 jland) dlaa
L3 519 L praail) 1

NG 5 ol Al ) S5 5 Aatiaa) o) il Cllee 8 ellgioal) 4 pail 3508 dpaal I3 uadd) Dy 81 Gl sl e
1A Allaadl 4 el ciladad) ddlef e saa) Ao et Aadle Gadle o llgiiall (= Ay il ) all A e
Jie dpall Gladd) e cin ) bia POS deaadall gl ddais ol 2l agiadle 3 sni (o smsall o oy
138 5 Cme e (o 03 0 sSleiunall Jaad ) e Liiall Unpliis o gins 1 gl s pamdly a5 353l 5 ol
Ml Calaally” e L

Leal) Cilgial) Cinpals Cilagall 30l 5 llgiall Cansl Alad g A8 Cun o Al Al g pun]) pranalll ol
Gl Al avaatll DA e S I Claaal) 33031 b i (S 3ondll 385k e 12 Y e a
)l dul 50 Caa g S apaaill (8 il Cudlul) aladial e Aol da o ) 4 el Ladlal) ad ) (Say Al
Ol el g el Aanlal) (ha agliiie (e (o JLEAY) 2 Ladie 48] el o) 59 508 Addimaa (8 (3 guall Gl o
ALy aeiSay il o dad agiSa Laie (55 U8 GSlgtua) (e A3L) 8 A

Claal Jony 11 ¢ Ulsa (o allall e Juaal sill = Cagall g 35315 Gualll g all s gomdl = (el Gl gl aadind
L) Joss LS ¢ lao) 3la 5 ") apanaill 5 o) sl C aaad) of s LDl e 4 jlail) cladlal)
A V) apana alle a5 of Anl byl (<0 (oS Jladl el i 5 " el Aadlall 85" e 3K Gl
Al Aadlall ke g dapaaall 4y Hhally Gl sall (G pealld

) Lol 8 Aadiiuaall ) s 535 O e el (g8 capanaill Bayan 45y ja 08 3 ) 5 puiall ol 4dl s B
Lebna Jat o o i) apenatll Culbd (o dpanl ST Apuall L) Jliie) iy Y STy oo sl i€ ail) o
Mellginall &t 3 3a0 s 4 plaill AaDlall agd 3y " e Jasll ) Aala Legh

o) Cilsl) 2

Ldall &) gom 28y oLY) Cda o 4508 A (e I 5 A8l 5 ellginnal) G At ) Jall Al g Caadll ()
& een) Gl SVl ) sl ail g G e i el AS Lo Sl Adle BIA3 23 (e g 4y il
Cilileally agS gl 5 gl LA 5 agidhuadi 5 agily S35 agibal se 5 GSlgtuall ) pumt e 55248 Jumdl gdl Al glas
OV Gl A6 ST (pSlgtianall 4y a0 61 55 oL Can el Allad ST JSG) agda Chags el DU Al
Agead) QISASH 4leld JYA (1

Calail" Lpaal e e gall Giadl lalid Alelis JSY) cilaiiall ki gad Jead dllia OIS dpald) @l il
end) By suilld Line 5 5 0 ladas il oyl @l e il el saldl e alaie W) O3A (e @l g " ) &) 50y
Apat enll il J 505 "agS sl s agaSa s wgSIL) e Sins Sl Gul sa oyl G sed” 4l e iy
OSlgiuall lpia jo 48y Hha g Cilaiiall dpead) il sadl (B3 e e @l 5 Apilia) e (B Cargn (aSlgiuall Ll sl 32220
ISl (e Jeliill a5 LS cleleli DA (e ol (38 JS& (Ol 5 Bsall o ualll 5 o geall ol sl 1)
Aty iy ged 3101 ) e W) s gl 28] Sleindl

580



YOy i Py el anad) — cpalill alaall - Aludy) aglall g ¢y g3l g 3 jland) dlaa
) asaal e dpual) il il e é 2.1

rllgioall o (b i3S pad) duls 2.1.1

) HAT) 8 4y 05 iy g dbimy o) g Led GladY) (318 L) a8 Gl sall 85 pal (e peail) Aula siad
il an LS il il Laad Y Al 1 el pSlginad) o CaMRl) anaat dfany (3 el ) oy ddbia)
G s Guai dale 8 5 pSine Clisaly 350 sall Ay il 5325 O el jealiall g debidall pualic ) Adlally
LS g Ll Slginall @l H8Y 33 58 Clud LED zsbas die selial) @l pili aed a4 jlail) ladlal)
Sl 0o Lo e ) dllgiud) Jomy o i 0Sleionall 435 50 4 500 LESY AT 4550 M) B skl med aay
g ) LIV (e Lol Lgmany ) e slaal) alina S adde 5 Y 5 (o ) anlil Cadladl cly o cany o)
sl selay of (Sary AN Gl sall e g lidail o 5 ane bl 5 a8 ol jeay Clda Cada) (S5 A 136
ely o Jlay Gl e dy )il Aadlall jua e 48de i giiall 3500 avana 8 ol ol abda ol gale e )4
A baaall e Yl GlalSay) (e dalite ¥ dlac dulaaind Jlaadl 8 e el Al ol s o ggll 335 alasiul
Z W e S sl et caline (8 pl 5 (Gl e Lgaladiinl Sy )5 (5 8l (5l (e al a el Jis
@l e ol yaslsell Ji (S LS Aokl gl il men aeds 4 peail) Gla¥) & e e Ailide S siase (5 550 O
(s153) adall Jlaall 3 Lanad Cadal) 5 Rl 8 a5 (3l e Lgaladiind oSy 315 o saia slY)

rllgionall o Jlad i3aS pad) duls 2.1.2

S AV Sl gl G sall diiad Al s 3 Y oletuall ae Jlai) Aliu g aal G aed) dils s
Lz Aol Aadlall SN0 5 llginnall oo g JIAT Leild ) jSia JSy Lgaladiin) &513) Al 5 GSlginall ol o e fis
Lasé agdl il o 5l 5 pSleiunall ida Jilis (e Ala s 328 LY Aling < gua¥) 5 o gall JLia) aag A ¢
Of 2 a3l Ailia KT gl o asti vie JT elia s jaay 3 CaDR) 853 s sall (ulaldad) (338 ) ) ey
al o il )l deats v S el gin jaad Aded) il 138 Adeall Sl s jiall pe dlilaa il )
DA e el g ellgiual) e pand) Al 5l Jlad Jlie 45 gaaall 00 5l 2235 335 5 ST (065 Juadl (3120 (52
Sigeall Goe S gWY (@ saiall m38 vie el 2 Al g saia Ja gl il JS5 Gsa dag )l

rllginial) o Jlad JigaS add) duls 2.1.3
Al STy aiiall (o dpanll Bygut B S 5 el il 5 M (353 Auda (e 25T (a5 L) Gl s (s2a) Led)
iadll 5 Cabal gall (e &) giaall geall ) ol 5 dgadll dilaiall (4 8 daol 5y @llia of it 5 Bpaa < ek ) il Al
g sadlly 5 shaall CaAy clatiall (e Qi) (o U3 o s 5 SIANL Unlg )1 SSYY (8 Al i o el sl qan (o
o Y Letlatie Jea S Sl A lall Cladladl gan) e sy Leni el ) 5l pladial LS 5 slandll
giiall / Al Al G 26Y) Jisha Juall (i WA L A el S5 43Y S gl A3 ddla) 35k o0
ol 15hé (Paper- Cardboard- Plastic- Metal ) 4ilise Gl J3A (e dail ) dilia) (Says ellginall
3 A YL (3 guill Jrag Lae i) o Lgidas Ul ihial) cpeb cellgioall o) il dgla e S il das) 1
o slanall il a5 i)}, Jumdl JSs Gy s ol )8 3R e llginall ae iy Ao iy 1,8l i das) )
i (e Al Gda) e 3yl auall ol 5 jlaeall ciliialall ol A0 V13 gl e 5 8l Al delida ) SO

581



YOYY i Q99 galadl anad) — Gpalil) Alaall - Aludy) agladl g ¢y s3dll g 3 jlend) Adaa

Lede e gulaal Balall 8 Y i€ ) sl (3k 005 llia AeSl e (5 i Y g o il Al
7 Ae Ll dlee lieal o e 1o ) Jaalil 3 el bl i 8 ¢ @l ga g

Scented Printed

Products
| |
Ll

Scented Varnishies

Scented Strips Scratch and Sniff =]

r,

Composed of a gelatine-

Consist Of Scented capsules are

Based =1t mpedwith mixed in a water-based slurryand Addingteeny polymer
e applied with anextrusion head or a capsulestovarnish orink
= rubber flexoplate.
Y6y habada

ellgional) o Jlab a8 Gaall) Ak 2,1.4

oailind (e ke uad Cilons Gl ) Clatiall slad o1, Ul 5i s Al ) ) sl (o 23 3 lainall 2af pual ()
0 (A il y G sl (g pemie ol G Adeli A dgas aed Lea Lgta g s2a5 dus salall AalAl)
Aula 6 aind Lo Ll 5 ARU) 58 (o Al sgmsy 4l (Sr Y 530 (5 simall 5 imall Jiy (f (S (ilasnl sp (sualll
Giadl Candiall oLl a8 Gy 0S5 4 Gila ) ) el Gl e llgianall oL 3 381 5l o)z e (puall
ACETATE, PET AND ) 3l ol dlel &Saudl S YoilE, S dad Juadl
.(POLYPROPYLENE

rllginal) o Jud Jfigas 3ol duls 2,1.5

Jaa il o) pas 2a o 4030l jlad s Cpmiaal] 2ASH i (e Allad 5 3 58 5101S Z8Le ) apanal] 45 jall jualinll Jaxs
381 i) Al ) oxiiall 455 yall 5 ) geall Janih ASMgiuV) agilS sl Ao il 5 uSlginnall ) aiiall ) <l jall
" llgisal sl (B3 Guall Jua 5 e il 3 i jlelaY

) Cilil) L o1 1S5 3

1al) a8l g S pemanll ) o bt i Lgilatio ddle | Ll Lands ol Cauladl) e liua < gla o]
i Y5 s Al 5 s 1) e 5 pAY) Audliall Jailos gl IS Jass g A g8 ity (pial JEY) @ g5 S g cad (i (52
Gilandat g liidi O pedn SN dagiig A (@il gell 5 A g YISV Casall o O sl g S g dpelaia) Lail gl
s bl bl oda (e s ccadrill agaal Jlas 8 dala G juad il Aas 4 ) @ ISE  Glla

Al de Ll -

Al AN ALl -

582


https://onlinelibrary.wiley.com/doi/10.1111/joss.12532
https://onlinelibrary.wiley.com/doi/10.1111/joss.12532

YOYY i Q99 galadl anad) — Gpalil) Alaall - Aludy) agladl g ¢y s3dll g 3 jlend) Adaa
Lo i ainal & aadid Al e gadadl) 2358 g dgeliall delbll -

Al Ak 5 o5 A Cle galaall 15 8 il gl ALl -

el UDIA 5 e gliall 5 A e Sh il sall e 45 5V b Sl delihs 4 5 Ao gadaall il g SIY) -
Ll s lelall p JSA) Calsnll -

o) padlldelhll -

Ll il dawte il -

Y g salaall e dakail -

Ve sahall ) Y e Al -

oot cllgiuall o Jlad 5l Ll dage 3500 Comual 82V JNA e 40 Gelaal) 5 i) A5, e s, o
058 O g eelld aay A8 3 jlan ST Ll o claiall o3 s il gl sae 8 GO ey V) S )
Lo sl i€l alasianl il Ui edys b 58 DAL ()5S W) g ¢ Slgiunall B 5 e Ly 85 Wlaa Ja1all gl
O saing 4 )lail) ciladall ld alud) aie o 8 cand) 58 138y e dpualli | uall LA Adeld e diaal)
Calatl) (il e gi L g Ay 8l (ul gl aaas alaia) il 3l Gl gaall Adle ] DA (e el el Sie (S
el st b SEll Bagadl 3kl e o gl Aa g o) Cliidal) daeie

el Cialail) sl 3.1

tla g (el ) Gty A cipiuall) 138

Al gl axdl g gabal) aayl

Jseb A8 o gold) axd) S 5 Adalal) — Ao giall - A el Calal) ik (e 5SS sa gall aell
Aaxdy Al (m yally (Bl g MGV 5 o)l Calad Cilida (e 0 5S0 GA sa ks gl el Ll ¢ pSlgionall CaDIR)
Lot )l dalall e i LY AileY) paail dpall Qi sall ) peat Caiatll 1a e iy M)
Jie - ealall Gl ) L el Y Cadeall g ) of o sl 8 golall el Al el LS ellgill
S G el o g giad Al Gl A3 e @l e Jlay ASaul dals ) calad Al dlall 48 ) 5l & gaad)
Aals ) Jie cdaper gl ol U Wl 5 ponl) i () selacall (30 e Ly 5 3l 285500 ol saall f 66l S
el 3 e 50l A il KitKat o) sl e 5 édaa Jladl ol gaall (s siall (555l Jaa 33 s gall 45003000 o1 5all
el Guale s S5 5 (g ol 5 IS S cqminall 3 o) AalaAll 5 guall ) 3 guall

.';.( i
Inner Packaging
Intermediate Packaging

Purchase Packaging OuterPackaging
\ ?§J g8
583



YOy i Py el anad) — cpalill alaall - Aludy) aglall g ¢y g3l g 3 jland) dlaa
A 80 W (g Ll Led (Slgtinal) G (G Jaienall (4 o5yl oLl claiiall cill€ 1) -
A LN e 3 5 salddly Gelua) 30l 5 -

oY (@) ()5S Hy ) @ sSlgiaall ellia Lovie 4 a5y Lan A peiiall (pual 2ie 213 35 5 ) geaiall ASL) -
Mgl e S A o gy

D Gagdl e jUay) Lol

) araal B L ol I oIy o)) 4

S Osmnaa) a O ng Eun (g aaill a8 8 agh (555l o 4l 22 4 3all aul) Al e apanal die
ey Y Al mas o) IS A jlatl) Aadlall 3 ) gem uSad s Gl e o Adle | aganal YA (e oLV da
Lo 8 Cargie ) sean s ae CaDA) ananal Cangy (K15 CaDUEAY) Jal (e Jath (DAY B S CaDlall arana
Gl il Gpeanadl) o ag Loy Jalse A la s dlds L@l o claiid) ) sela cuiat g
(s ALY macat Alany 5 el die Lgiallaa g

Aallady Jual i) e apenaill 5508 -F apeeaill Aaadle AlSa) -Y A6l aile 5 Sllgiudl Cilalial-)
153 50 2 il alaia ¥l (e 6 jad A jlail) LelaDle 5 Ciladia (e ) e b Gl | geaie Gl dale V) (K55
ey cnondll Gl e Jlae 8 Aaal) Caall Gl (s A5 e gy ool sall Baaie A2 Y) aaaly
Jlay G Saall o AoV aaas sacliad Cullud) oda Jie aladiul 2 e s e S)aY) (lacl
the implicit association test el Ll ¥ jlaa) Jie s @lligh Lgad (45 <&y a8 ) Aaliaal) aveail
s Al el pa s llgionall Cilagind o gl g LS s i 558l iy L) 581 xie 2ala Eye Tracking s
Lol gall Badatie A8le V) apanal Jlae (8 Lt jad o8 (Al 5 Siaal) il anes #las

138 5 agaul (& Gl G guonall JSEN (0 ST uSlgiusall e STl Cadlall el JSA G 6 o e el (pad
g Ley mdi o J Gl ISy o5l Bale (g LTy L) age SIS ¢ Logn Gl Ml (uale o (i Y
llgiadl e jhags 4 jall ol JLEYT el (8 &5 (g ¢Jysha

Op ed Sl asall Gy o gitall JE8 1 2l dasd A 5 5LE) aal 4 GOl A8 pal) Clandl 55 e
3 ¢ elld was Apanl SV s sl danad) a0l 05K Lay syl ut llgiuall (S S de sitall 4 el il LY
Oraa U5 gl g s 8 She JIST ld ddlef Juaaly dadi ) (a il 13 Yo Lalaia) dpcalall AL <l i) g s
535 Ol Jatinall (g ecllginnall (sl U8 (g Lot i (S dsala s <o) IS5 G om0 i) Ads Caulis sl
e ol el U8 dllgiudl el jaall 28

584



YOy i Py el anad) — cpalill alaall - Aludy) aglall g ¢y g3l g 3 jland) dlaa
PRGSO Aidail) gz 3lail) Jalad 8 daddieeal) Lldadl) jualiad)

8

®

Y b, Jel
daladl Jeladl) ) glaa
Pet, Glass S HIPNE 1
visual Packaging sl <adaill calsl) £ g 2
ny LS iiall dagda 2330 (S ) 0l ladiind 1o oll) Cua (ha 3
Croadind AU Eua e Al Jiag o) ol Wl s U )
Cralal Al AGlAl) e el ) (sl Jaddal) Jaslly ALY sl ) glaa

6B 8 sl (8 4 ilall Lo sl alasinly aenadl) ol 1 JSAN) Eua
AE ) jeae b
YOVA ale b Lglala ) e Lild cile] el aseaill Al JUS 4
Ladlall L Sl sapanll cilala 50 cailad 30E ) juae (e Sl siue
Clala 3l el oyl e LilSa (e ol ) o) Gpaall LSS pa 4 jlacl) | CiDBY uad) )
ADladl 4 a3 3 a0 ae g aee (el D13 Lgasaal Al
™Al

o Pl Canlad il (ge () S Cua Auda g dmy o) CaDlRT) 138 aay dua Cpa el il | 5

D) iy (A el i e INGEY) Gildudal)
Client: Coca-Cola Company i .6
_ padli (S Gla glra
Type of work: Commercial work .

Country: European markets

585



YOYY i Q99 galadl anad) — Gpalil) Alaall - Aludy) agladl g ¢y s3dll g 3 jlend) Adaa

Y B, Jed
Jaladll Jaladl) ) glaa
Cardboard i) Al \
Auditory Packaging (s s<ll il i) g g \
g ol g A8l 5 Galealdl g LLailly GulisaY) asy W 5l 106l Cua (e
LOAY) Bialas s Aatias Ayl elaa¥l delal) Lo aady WS daidl g
AL 1 ek Lee LUK (90 e Jah g 5ll) il 1A dua (e asanail) ) glaa v

il Al Caale avanad (8 (3 sauall Jaiul 238 1JSA Eua ¢
e e JSG 4an i 5 el

2 aladia) s Lginand 313 33 ) A gl Dl JISET (g0 JS 45
(B stina Jaly ool jiul JS8 G gen dag )l s (S Cas D eall
GOl 13 geall (a6 3 LY (5 saiall i vie Lelpds ol Al

leited Yol Sl jlaal oo g Al Cadadll ae pald JS5 aadiuy SRl el ) .

LY g ill A5 puall il Ml Nike aladiul (4 by LS (Edition

Gl dpan ) yedai¥’ s gadall (b yinall aail) 5 S oo DU saaal) 4l 5 S
Uy oad col Ll ol iany ol 5 ellgiuall G bl Juat¥l oY

RIRY-PE R IR G
o) ) Cadas ldada (e (5K s Aida g dey 50 DA 18 axy Cua e A (il
Ul dadiy ) (m jally s Lee DUGEY) il ’
Advertising Agency:Publicis
Type of work: Commercial work Al araal (e Glaglra [0

Country: Singapore

586


https://www.adeevee.com/creatives/show/4032-singapore/
https://www.adeevee.com/creatives/show/4032-singapore/

YOy i Q99 galadl anad) — Gpalil) Alaall - Aludy) agladl g ¢y s3dll g 3 jlend) Adaa

/
€ ab, J<d
Jaladl) Julail) jglaa
Plastic M) dala \
Olfactory Packagingsaddl guall 3 ciglasl) i) g o8 Y
O (e Sl e 8l pansiall O W) aanaal) aadi) 1 sl S (e praaill glaa ¥

AUl Cua e Aalad g allen 5 il ABUT jekay Laa (V)
OV e 2 Y in a5l sa sl e an¥) sl caaladial
(ra Balinall 5 gaall alasiind b 1JSEN Eua cpa la) | deddil)
il el (pe 3l lasall oSl A8 aadin) 5 Jaeadl) G jastiia
il Jas
A, Jalas dag jd Ao jlaill cildlall 1508 1 8 Ghaad o 4a) ) Sy MRl paad) Al ¢
Y5 calal gall 5 il SO Qi i 61 a0 G5 Ul glal
6 il Jiall iy an) g g 8 Ansal g 4l e oo Ay ) Of «elld (g
ol A DRl ga <l ) LalSd s aatiall @) eyl 8 sl e
G il ;Y e cin ) Gis Lol 8 Ll 5 8 <l ) o5l
448 5 b e microcapsule sbhae ¢a Gulai o5 a8 T W i
2y eaphall M Hlae (33U) Gleal sCreen-printing dclibs

"% OSlgtuall 8 (e 5 gl e Jalall

- Ao Al Caladll s e S Cus (gale 2y 53 CaBlall 13 aay dua G Dl (bl [0
GOl sela A8 e alal) el S5 Adalal — A sial) i)
Follmann Advertising Agency: praal (o Claglea |1
Type of work: Commercial work Eal)

Country: Germany

587


https://www.adeevee.com/creatives/show/4032-singapore/

YOYY i Q99 galadl anad) — Gpalil) Alaall - Aludy) agladl g ¢y s3dll g 3 jlend) Adaa

Jadal Jaadll glaa
Paper , Plastic caad) dala \
visual Packaging il cisdaill i) g g \
T 0o L O)) she st g sed sala )l Ol aladiul 1o el S e praall ) glaa ¥
Aale )1 da jall iy 2 g (5l B0l s Adline a0 3 90V GanY)
PGS Eua G L 2] Ay ey (e Baienal) 3 e et I ASI
sl Ty 580 5 el ) s Lae (a1 (05l S 5 sl s
sl aladii) aneaall Jriul 288 1 JSEN Eua cra lal | il g 55 2any
So553 Ge uaeill aecatll A 32l
LS laall Hedadl JMA e @llginal) cpe e i avanaill 13 o aa3 AL all il | ¢
Aaal il Al Clasalll s (5l G g je S © Q85 IS5 (8 ey
il g 5 s8N Cp day 3 0 Gl Gy of 31l salall Cal gl ) AsLaYL
ot ) san 13 AS 5 (g Ay el Aedlall 131kl e il Aald 55l
Al sl ey Leo
Y 5 o) il Cadad Cliada (e ()5S Cua Aida g amy 53 OO 108 aey | G (pe DAY Cilal | 0
D) deady (A el A Lee il
Client: Unilever prandll (o Clagdra | 1
Type of work: Commercial work )
Country: USA

588



YOy i Q99 galadl anad) — Gpalil) Alaall - Aludy) agladl g ¢y s3dll g 3 jlend) Adaa

1 A, Jss
Jalall Jalail) ) glaa
Cardboard S HPFNE \
Tactile Packaging csalll (uall (53 Ciasl) cilil) g gi Y
A Gl Gla pd e da o g5l Ol aladdul 1o sl Cua (e pranail) ) glaa v

PUS) Eua (e oY) s Aaphall I ady sed iiall pladind dayh
osbua) (o 4l Alall o jedail W) o sl AUl Ciaaaiial
Baaaia jia JICSL Al aladi) ot 1 JSAN Cua e Ll | Adallly
oA IS ea ) ea sl 3181 US Jae 43kl e

i eaa 5 G Bl JS e dagula DAl 128 avaall 8 oy MRl aal)
Ll (o, DK aa g 5al) L il ) s al
Bl ()5S o S8 elal B 1l ) g (21 ) Jie  Slinls
IS dee 48 Hha s 8RN e aale jis & s cg 58l (350 (1

YA 303

-~

) pdl Caalad clials (e () 6S0 G ka9 axy o) CaDUa) 13a ey dua (g WMal) Cadal |0

DRl iy (A (el A e Mg Cilddat)
Design: Anastasia Zhuravleva prasli (f Clagdaa |
Type of work: Student Project ) B 3

Country: Russia

589


https://www.behance.net/asyazhuraveeed

\'~\"~J=u§+u

ol galad) asd)

BONELE§ B

TOPS ‘ﬁsrom sm?g

s uum:nwmu\:

— Cpalil) Alaal) - ALudY) & glall g ¢ o8 g 3 jlandl Adya

Jalail Jaladll | glaa
Cardboard CiNad) dala
Gustatory Packaging sl il i) ¢ g
Ak 233 5 Aagetl) Hiag Llae (Al 5 gl o sll) alasind 1oy sl Eua (1
sl SN sl (UL Eua e o) sl (ulisal any g el
G Ga bl 7 g sl Gabsa) any Laa 4l 4la)) e jelail (an) pranail) glaa
G o LSV A Ll daal g 48 g2 535 5 g aladiul L3 1JSA)
) ol g 5 )U) 5 llgiusall
OS el i Jd uSlgiusall ) eiiall 465 Ji nnall (o g2y 28 adl (s
el Cua e (313 a5 Al A3 jall il HLEY) SIS e D (385 oSy Sl a2

i il sl gl 3805l e s gdl) el Jie mpanail] ualic
G5 ae )yl Laa geisell Anial 5 Ay 5 ) llgiasal)

~on Al Colall ik e 0S5 i sole aa 53 GO 13 g

Cua G A il

(OSliall G seda A8 e salall el 3855 DAl — Ao sil ilighal)
Advertising Agency: Epicurean Kitchen )
T pradi (8 Cila glza
Sirloin Steak Food Sleeve .
)

Type of work: Commercial work




YOYY i Q99 galadl anad) — Gpalil) Alaall - Aludy) agladl g ¢y s3dll g 3 jlend) Adaa

Jalail) Saladll | glaa
PET plastic, Metal I IRE \
Multi-Sensory Packaging sl sadl asia caulisl) i) £ g Y

Lagill Hiay Lae sl iiall (sl ledal 5 488 aladiul 1y olll Cua (ha
Dalat AU Gua (o) N sad cllgioa) A g5 eiiall Aapda 233
oln) ary Lee Zalasl) 2aalal) e jaa¥) g o sudL " g sl 24U
L sSs (o 5 Sl 6 e ladiul o 1JSAY Gua o Wl g sl
5005 i) Qda e Sy il Ll daal s il e L dala
c:ual\ olad At
dpdhale laiu) GBlAT Leaad oy Al Gul ) daate Cadatill JUBa o 5 sonl)
e sp L Calaill (e g all s il 33 ga Jsa an i) o Wiyl Al AL aal) il ¢
S ed el A agitha ) ae Led sSlginn Latie Aaglly 5l 3l (Sl
REC R P JUPTPRIPVE FFRIEN

hu.mﬂ\ BYE™Y Y

£ Calat il (e ()5S i sl g aay 52 GOl 18 any Eun (a DAY Ciiaat
]
D) iy (A el i e INGEY) <ladaly
Advertising Agency: remark studio i
_ prandi (8 Cila glza
Type of work: Commercial work . 1
)

Country: Bucharest, Romania

591


http://remarks.ro/

YOYY i Q99 galadl anad) — Gpalil) Alaall - Aludy) agladl g ¢y s3dll g 3 jlend) Adaa

Fill. chill. Thrill Fill. Chill. Thril

A pd, g4
Jalail Jaladll glawe
Aluminium Metal Can S HFE 1
Multi-Sensory Packagingus! sad) aasia cisdadl) caulail) g g 2
5 Laa an¥) ae eVl sl alasind 1oy slll Gua e
42525 Coca-Cola 4kl edlall dps all 4y 54l
AU el 1Al Cua (e ol g lgiindl)
Ty K laa slianll LAl e pead) o5l " sa 1" sl s 3
Ol Aiaea 8 e ladiu) 28 1 JSAY ua e Ll a sl i
vie jeday i alaly Wl S Ll (e edars jeaY)
D) Al 0 (S35 Amidia bl ya Aa ) A i) dsa g
iiall olat a5 ) 5 ellginaall Cdx e S
el A s Calaall s 3 aladiind CaDlall 138 b ey
3o s N sl vie (L8308 (5315 5 jally Lalil)
Sl e Adetdda o Al ualll ,ils o aat A dlle AL aal) 4
e o Lo allginal aeluy 43 LS allgial a3 e
el A5 s 5 835 3 (5 e ol
Calas il (e O 585 S Al g 22y 50 DRl 1 ey Cua G DAY il
LSl deady (A (i palls & Lee DG 6) ) ildadal) >
Advertising Agency: Coca-Cola
| i (5 Clea sl
Type of work: Commercial work 6
), W 5
Country: Turkey

592



YOy i Py el anad) — cpalill alaall - Aludy) aglall g ¢y g3l g 3 jland) dlaa
:@L\.\MPQ‘C}A

araaill Ala jo b Guiliaa) Cpeadiuall Cilaliial Jidady agd ) el lelall dall 2deY) apeal zliay -
Ale Y aranal Guueadl Jpan A€ Glld aladial 5 6 Sl

ol b Sl A ) sl @llh g oaiiall Cadas e saaa
w}&w@ﬁdjﬁoiAT\.A:\cﬁwe\.‘&z\ﬂw‘)ﬁm\é;\é&\@ﬁcﬁaﬁ‘}]}c%\dﬁ»\mG:\J\A\
o)) a8l 90 5 agadi s agilalinl dand A (e agiile ] 8 40 paily s 4553 55 O sSlgtunall Anling Lo yasd -

S Al Cle g gall aal e a3 Gl dpal) e V) IS e GSlgiual 8 AED A g o Cadadll (Ko -
OSlgunall dusedl) (ol sal) Ay 5 ) gacay pellanaal) Slag s ¢ aS alaial e @b gl 55,291 453 8 el
O snall JB (pe Aadiall il gas Wy judadi g Lei U Cangs

Cilua gl aal (ya

AHle V) ppanat ol LeSlaind Al glae s oy 5l iS5l ) ghaty il s (o i 58 Le S ASI e -

aelalaia) pariii ) x5 esiall AleY) ga GSletuall Gl s Jaiad s ) Cadieal) slaly Alaia¥l 3o 3e8 -
LU s Amaall agilS) ) 5

:QA,UA\

rd ) gl el

LY ) e Gadailly llgiuall (5150 )81 3at) 8 s 5255 saal) ealial dlilad il 3 dabal | jpen -

117 =128 a- YA - e e Aaala 6Ll A0S - 5 jlal) 5 SLatB dalal) Aladll -

- Samir, Osama: drasa t7lilia I3naser al 3bowa w dorha fe et5az al krar al shra2i Il mosthlik

bltatbe2 3la el sela3 al esthlakia- al mgla al 3Imia Il 2ktsad w el tgara- koliet al tgara, game3at

3en shams-2018-s 117-128.

S g Amala - 5 laill A0S - Aalaioall Apdlill 3 uall g o 31 giall o)) AUy (0 A8l Julat 15 g pe o)) pee 2l -

DAY Ga-YeVa

- Al said mhran, Marwa: T7lili al 3laka bin btaket al ada2 al motwazen w al miza al tnafosia
al mostadama- koliet al tgara- game3at borsa3ied- 2019- s 183.

Aadia¥l gl sal)
- Bruno M. Ferreira, (2019).Packaging texture influences product taste and consumer
satisfaction. J Sens Stud. 2019;34: e12532. https://doi.org/10.1111/j0ss.12532
- Krishna, Aradhna & Cian, Luca & Aydmoglu, Niliifer. (2017). Sensory Aspects of Package
Design. Journal of Retailing. 93. 43-54. 10.1016/j.jretai.2016.12.002.
- Kouveli, A., Tzetzis, D. & Kyratsis, P. Packaging Design in Today’s Industries: The Case of
Olive Oil Packaging Design. (2017). J Package Technol Res 1, 13-23

593


https://onlinelibrary.wiley.com/action/doSearch?ContribAuthorStored=Ferreira%2C+Bruno+M
https://doi.org/10.1111/joss.12532

YOy i Q99 galadl anad) — Gpalil) Alaall - Aludy) agladl g ¢y s3dll g 3 jlend) Adaa

- Spence, Charles. (2016). Multisensory Packaging Design. 10.1016/B978-0-08-100356-
5.00001-2.

- Ying Li 2021 J. Phys.: Conf. Ser. 1852 022074

- Velasco, C., Spence, C. (Springer, 2018). Multisensory Packaging: Designing New Product
Experiences, 3319949772, 9783319949772, 3-

1A 5 SN A gal)
- https://www.johnsbyrne.com/blog/maximizing-5-senses-product-packaging/ 9/8/2021
- https://www.interpack.com/en/TIGHTLY PACKED/SECTORS/COSMETICS PACKAGI
NG/News/Packaging_with_an_Alluring_Scent 28/7/2021
- https://www.follmann.com/en/about-us 28/7/2021
- https://www.packaginginnovation.com/packaging-design/innovative-packaging-2/smells-
like-sale-scented-packaging-trending/ 28/7/2021
- https://www.packagingdigest.com/packaging-design/9-sensory-packaging-wins-and-fails
25/7/2021
- https://greatergood-brands.com/multisensory-packaging-20-of-our-favourites/ 28/7/2021
- https://pactivate.com/2020/09/03/how-can-multi-sensory-packaging-elevate-your-product/
14/8/2021
- packagingoftheworld.com/2021/07/shape.html 19/7/2021
- https://www.packaging-gateway.com/features/featurethe-smell-of-success-scented-
packaging-4882996/ 9/8/2021
- https://doi.org/10.1016/].jretai.2019.11.001 16/8/2021
- https://www.liendesign.com/blog/2020/1/24/honing-in-on-the-sensory-packaging-trend
14/8/2021
- http://www.holohasanah.com/arabic/hologram.html 16/8/2021
- https://www.mainlineprinting.com/holographic 16/8/2021
- https://support.jukeboxprint.com/hc/en-us/articles/203349087-What-is-the-difference-
between-Blind-and-Registered-Embossing- 16/8/2021
- http://arabprintmedia.com/wp-content/uploads/2019/09/Arab-print-media-lssue-4.pdf
16/8/2021
https://www.pannam.com/blog/what-is-printed-electronics/ 13/8/2021
https://scentt.com/about-our-technologies/#!/encapScent-coatings 13/8/2021
https://reedpacificmedia.com/scented-packaging-technology/ 13/8/2021
https://projekt.beuthhochschule.de/fileadmin/projekt/sprachen/sprachenpreis/erfolgreiche b
eitraege_2007/1. Preis_07 - Scent Encapsulated in_Printed Products - Heike Rose.pdf
13/8/2021
- https://www.allbusiness.com/barrons_dictionary/dictionary-package-design-4956697-
Lhtml Y+:+ A Y YA /YT 16/8/2021
- https://www.winston.com/en/legal-glossary/emerging-technology.html 16/8/2021
- https://www.encyclopedia.com/social-sciences-and-law/sociology-and-social-
reform/sociology-general-terms-and-concepts/new-0 16/8/2021
- https://searchcio.techtarget.com/definition/competitive-advantage 16/8/2021
- https://www.marefa.org/%D9%85%D9%8A%D8%B2%D8%A9 %D8%AA%D9%86%D
8%A7%D9%81%D8%B3%D9%8A%D8%A9 16/8/2021

594


https://www.johnsbyrne.com/blog/maximizing-5-senses-product-packaging/
https://www.interpack.com/en/TIGHTLY_PACKED/SECTORS/COSMETICS_PACKAGING/News/Packaging_with_an_Alluring_Scent%2028/7/2021
https://www.interpack.com/en/TIGHTLY_PACKED/SECTORS/COSMETICS_PACKAGING/News/Packaging_with_an_Alluring_Scent%2028/7/2021
https://www.follmann.com/en/about-us
https://www.packaginginnovation.com/packaging-design/innovative-packaging-2/smells-like-sale-scented-packaging-trending/
https://www.packaginginnovation.com/packaging-design/innovative-packaging-2/smells-like-sale-scented-packaging-trending/
https://www.packagingdigest.com/packaging-design/9-sensory-packaging-wins-and-fails
https://greatergood-brands.com/multisensory-packaging-20-of-our-favourites/
https://pactivate.com/2020/09/03/how-can-multi-sensory-packaging-elevate-your-product/
https://www.packaging-gateway.com/features/featurethe-smell-of-success-scented-packaging-4882996/
https://www.packaging-gateway.com/features/featurethe-smell-of-success-scented-packaging-4882996/
https://doi.org/10.1016/j.jretai.2019.11.001
https://www.liendesign.com/blog/2020/1/24/honing-in-on-the-sensory-packaging-trend
http://www.holohasanah.com/arabic/hologram.html
https://www.mainlineprinting.com/holographic
https://support.jukeboxprint.com/hc/en-us/articles/203349087-What-is-the-difference-between-Blind-and-Registered-Embossing-
https://support.jukeboxprint.com/hc/en-us/articles/203349087-What-is-the-difference-between-Blind-and-Registered-Embossing-
http://arabprintmedia.com/wp-content/uploads/2019/09/Arab-print-media-Issue-4.pdf
https://www.pannam.com/blog/what-is-printed-electronics/
https://scentt.com/about-our-technologies/#!/encapScent-coatings
https://reedpacificmedia.com/scented-packaging-technology/
https://projekt.beuthhochschule.de/fileadmin/projekt/sprachen/sprachenpreis/erfolgreiche_beitraege_2007/1._Preis_07_-_Scent_Encapsulated_in_Printed_Products_-_Heike__Rose.pdf%2013/8/2021
https://projekt.beuthhochschule.de/fileadmin/projekt/sprachen/sprachenpreis/erfolgreiche_beitraege_2007/1._Preis_07_-_Scent_Encapsulated_in_Printed_Products_-_Heike__Rose.pdf%2013/8/2021
https://projekt.beuthhochschule.de/fileadmin/projekt/sprachen/sprachenpreis/erfolgreiche_beitraege_2007/1._Preis_07_-_Scent_Encapsulated_in_Printed_Products_-_Heike__Rose.pdf%2013/8/2021
https://www.allbusiness.com/barrons_dictionary/dictionary-package-design-4956697-1.html23/10/2018%2020:08
https://www.allbusiness.com/barrons_dictionary/dictionary-package-design-4956697-1.html23/10/2018%2020:08
https://www.allbusiness.com/barrons_dictionary/dictionary-package-design-4956697-1.html23/10/2018%2020:08
https://www.winston.com/en/legal-glossary/emerging-technology.html
https://www.encyclopedia.com/social-sciences-and-law/sociology-and-social-reform/sociology-general-terms-and-concepts/new-0
https://www.encyclopedia.com/social-sciences-and-law/sociology-and-social-reform/sociology-general-terms-and-concepts/new-0
https://searchcio.techtarget.com/definition/competitive-advantage
https://www.marefa.org/%D9%85%D9%8A%D8%B2%D8%A9_%D8%AA%D9%86%D8%A7%D9%81%D8%B3%D9%8A%D8%A9
https://www.marefa.org/%D9%85%D9%8A%D8%B2%D8%A9_%D8%AA%D9%86%D8%A7%D9%81%D8%B3%D9%8A%D8%A9

YOYY i Q99 galadl anad) — Gpalil) Alaall - Aludy) agladl g ¢y s3dll g 3 jlend) Adaa

- https://www.packagingoftheworld.com/2014/07/dove-men-care-face.html 18/8/2021

- https://brandspurng.com/2017/12/14/coca-cola-to-roll-out-new-spiral-fanta-pet-bottle-
design/ 18/8/2021

- https://www.beveragedaily.com/Article/2015/07/29/Four-former-CTI-employees-found-
quilty-of-fraud 1/10/2021

- https://www.packagingoftheworld.com/2014/10/volksbier.html 1/10/2021

1 Ying Li 2021 J. Phys.: Conf. Ser. 1852 022074
183 daiia 2019 cdmu ) 59 daala b laill A ¢l a2l 55 pa cAaliveall Aendliil) 5 50all 5 ¢y ) siall o la¥) A8y 38R Julas 2
e a5l A0S0l SLeaBOU dalall Anall ¢ pams Fsbad ASNGY) o) e Gl llgianall 51580 )0 3A5) 8 s 5255 s0nll ealind Al i) 5o 3
2018 (el

4 https://www.allbusiness.com/barrons_dictionary/dictionary-package-design-4956697-1.html 20:08 2018/10/23
16/8/2021 https://www.winston.com/en/legal-glossary/emerging-technology.html®

https://www.encyclopedia.com/social-sciences-and-law/sociology-and-social-reform/sociology-general-terms-and-concepts/new-0 ©
16/8/2021

https://searchcio.techtarget.com/definition/competitive-advantage 16/8/2021”
https://www.marefa.org/%D9%85%D9%8A%D8%B2%D8%A9_%D8%AA%DI%86%D8%A7%D9%81%D8%B3%D9%8A%D8%A9E
16/8/2021

Kouveli, A., Tzetzis, D. & Kyratsis, P. Packaging Design in Today’s Industries: The Case of Olive Oil Packaging Design. J Package °
Technol Res 1, 13-23 (2017).

https://www.cooperhewitt.org/2018/04/03/why-sensory-design/ 28/8/2021"

14/8/2021 https://www.liendesign.com/blog/2020/1/24/honing-in-on-the-sensory-packaging-trend*

13/8/2021 https://scentt.com/about-our-technologies/#!/encapScent-coatings*
https://projekt.beuth-hochschule.de/fileadmin/projekt/sprachen/sprachenpreis/erfolgreiche_beitraege 2007/1. Preis 07 _-!
Scent_Encapsulated_in_Printed_Products_- Heike__Rose.pdf 13/8/2021

T A%l Jas (a1 habada 4

1 Bruno M. Ferreira, (2019).Packaging texture influences product taste and consumer satisfaction. J Sens Stud. 2019;34:e12532.
https://doi.org/10.1111/joss.12532

16/8/2021 https://doi.org/10.1016/j.jretai.2019.11.001*
16/8/2021 http://arabprintmedia.com/wp-content/uploads/2019/09/Arab-print-media-Issue-4.pdf!

1 Krishna, Aradhna & Cian, Luca &2Aydinoglu, Nilifer. (2017). Sensory Aspects of Package Design. Journal of Retailing. 93. 43-54.
10.1016/j.jretai.2016.12.002.
Spence, Charles. (2016). Multisensory Packaging Design. 10.1016/B978-0-08-100356-5.00001-2.

https://brandspurng.com/2017/12/14/coca-cola-to-roll-out-new-spiral-fanta-pet-bottle-design/ 18/8/2021v

2 https://greatergood-brands.com/multisensory-packaging-20-of-our-favourites/ 28/7/2021
http://www.adeevee.com/2008/07/nike-sports-shoes-nike-stadium-design/ 18/8/2021v
https://pactivate.com/2020/09/03/how-can-multi-sensory-packaging-elevate-your-product/ 14/8/20212
28/7/2021 https://www.packaginginnovation.com/packaging-design/innovative-packaging-2/smells-like-sale-scented-packaging-trending/?

https://www.interpack.com/en/TIGHTLY PACKED/SECTORS/COSMETICS PACKAGING/News/Packaging_with_an_Alluring_Scent 2
28/7/2021

25/7/2021 https://www.packagingdigest.com/packaging-design/9-sensory-packaging-wins-and-fails?
18/8/2021 https://www.packagingoftheworld.com/2014/07/dove-men-care-face.html?
https://www.packagingoftheworld.com/2021/07/shape.html 19/7/2021?
https://www.johnsbyrne.com/blog/maximizing-5-senses-product-packaging/ 9/8/2021>

1/10/2021 https://www.packagingoftheworld.com/2014/10/volksbier.html"

https://www.beveragedaily.com/Article/2015/07/29/Four-former-CTI-employees-found-guilty-of-fraud 1/10/2021"

595


https://www.packagingoftheworld.com/2014/07/dove-men-care-face.html
https://brandspurng.com/2017/12/14/coca-cola-to-roll-out-new-spiral-fanta-pet-bottle-design/
https://brandspurng.com/2017/12/14/coca-cola-to-roll-out-new-spiral-fanta-pet-bottle-design/
https://www.beveragedaily.com/Article/2015/07/29/Four-former-CTI-employees-found-guilty-of-fraud%201/10/2021
https://www.beveragedaily.com/Article/2015/07/29/Four-former-CTI-employees-found-guilty-of-fraud%201/10/2021
https://www.packagingoftheworld.com/2014/10/volksbier.html
https://www.allbusiness.com/barrons_dictionary/dictionary-package-design-4956697-1.html23/10/2018%2020:08
https://www.allbusiness.com/barrons_dictionary/dictionary-package-design-4956697-1.html23/10/2018%2020:08
https://www.winston.com/en/legal-glossary/emerging-technology.html
https://www.encyclopedia.com/social-sciences-and-law/sociology-and-social-reform/sociology-general-terms-and-concepts/new-0
https://searchcio.techtarget.com/definition/competitive-advantage
https://www.marefa.org/%D9%85%D9%8A%D8%B2%D8%A9_%D8%AA%D9%86%D8%A7%D9%81%D8%B3%D9%8A%D8%A9
https://www.cooperhewitt.org/2018/04/03/why-sensory-design/
https://www.liendesign.com/blog/2020/1/24/honing-in-on-the-sensory-packaging-trend
https://scentt.com/about-our-technologies/#!/encapScent-coatings
https://projekt.beuth-hochschule.de/fileadmin/projekt/sprachen/sprachenpreis/erfolgreiche_beitraege_2007/1._Preis_07_-_Scent_Encapsulated_in_Printed_Products_-_Heike__Rose.pdf
https://projekt.beuth-hochschule.de/fileadmin/projekt/sprachen/sprachenpreis/erfolgreiche_beitraege_2007/1._Preis_07_-_Scent_Encapsulated_in_Printed_Products_-_Heike__Rose.pdf
https://onlinelibrary.wiley.com/action/doSearch?ContribAuthorStored=Ferreira%2C+Bruno+M
https://doi.org/10.1111/joss.12532
https://doi.org/10.1016/j.jretai.2019.11.001
http://arabprintmedia.com/wp-content/uploads/2019/09/Arab-print-media-Issue-4.pdf
https://brandspurng.com/2017/12/14/coca-cola-to-roll-out-new-spiral-fanta-pet-bottle-design/
https://greatergood-brands.com/multisensory-packaging-20-of-our-favourites/
http://www.adeevee.com/2008/07/nike-sports-shoes-nike-stadium-design/
https://pactivate.com/2020/09/03/how-can-multi-sensory-packaging-elevate-your-product/
https://www.packaginginnovation.com/packaging-design/innovative-packaging-2/smells-like-sale-scented-packaging-trending/
https://www.interpack.com/en/TIGHTLY_PACKED/SECTORS/COSMETICS_PACKAGING/News/Packaging_with_an_Alluring_Scent
https://www.packagingdigest.com/packaging-design/9-sensory-packaging-wins-and-fails
https://www.packagingoftheworld.com/2014/07/dove-men-care-face.html
https://www.packagingoftheworld.com/2021/07/shape.html
https://www.johnsbyrne.com/blog/maximizing-5-senses-product-packaging/
https://www.packagingoftheworld.com/2014/10/volksbier.html
https://www.beveragedaily.com/Article/2015/07/29/Four-former-CTI-employees-found-guilty-of-fraud

