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Abstract

The current research aims at using the theory of planned behavior (TPB) to examine the
influence of man-nature orientation, environmental knowledge, attitudes, subjective norms,
perceived internal and exrternal control on Kuwaiti consumers’ intention to buy sustainable
apparel. The study is based on a questionnaire that was used to target a random sample of 459
consumers in Kuwait. Using Partial Least Squares — Structural Equation Modeling (PLS-SEM)
techniques, results show that there was a positive and significant relationsip between man-
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nature orientation and attitudes toward buying sustainable apparel. There was also a positive
and significant relationship between environmental knowledge and both attitudes and perceived
internal control. Finally, results show that there was a positive and significant influence of
attitudes, subjective norms, and perceived internal control on Kuwaiti consumers’ intention to
buy sustainable apparel.

Keywords
Planned behavior theory, environmental knowledge, clothing that preserves the environment,
purchasing decision, Kuwait.
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