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Abstract:

In light of the intense competition between companies and institutions nowadays due to the
emergence of new products and services every day, obtaining a larger market share and
maintaining it has become crucial for staying ahead. Since the product cannot promote itself
alone except through the brand, it has been found that the brand urgently needs an attractive
marketing element to help enhance its added value in the minds of consumers. This has led to
the emergence of the mascot as one of the important promotional and advertising elements used
recently to promote and distinguish the brand. To ensure the success of employing the mascot as
a distinctive advertising element in the advertising and promotional campaigns accompanying
the brand, both in the short and long term, there is a need for visual compatibility between the
design of the mascot character and the personality, visual identity, and message of the brand
style. This leads us to the research problem: How to achieve visual compatibility between the
visual identity of the mascot character and the personality and style of the brand, and the
research aims to identify the technical principles and considerations that should be followed to
design the mascot character that achieves this compatibility, ensuring the success of its use as an
effective advertising and marketing element in brand advertising campaigns. In addition to the
theoretical framework, an analytical study was conducted as one of the descriptive research
methods to achieve the research objective by analyzing a sample of ads for more than one brand
and verifying the validity of the results obtained through a sample survey of recipients. The most
important research findings are as follows: 1- Achieving visual compatibility between the
mascot and the brand is an important part of the success of advertising and marketing design
strategies, and it must be carefully addressed and taken care of by the designer to achieve the
desired results.

2- The designer's commitment to the technical principles and considerations for designing the
mascot, such as color compatibility with the brand, suitability of the mascot style for the brand,
the values and personality of the brand, the advertising message, and the target audience, is
crucial to achieving communication objectives and enhancing the brand among consumers and
highlighting it among its competitors. The research recommends the need for the designer to
follow the technical principles and considerations to achieve visual compatibility between the
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design of the mascot and the brand to ensure the success of its use in marketing and advertising
strategies in the long run.

Keywords:
Brand Mascot, Visual Compatibility, Brand Identity, Mascot Personality
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