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Abstract:

Recent years have witnessed a significant growth in information and communication
technology in its various forms, which has led to a rapid development in our world, as it has
had a significant impact on the way we work, acquire knowledge, and communicate with others,
and the emergence of new fields and trends that keep pace with the times to the point that they
affect or occupy almost all areas of life and its technologies. The noticeable massive infusion
of technologies into our daily lives has changed and expanded the opportunities for exposure to
a lot of daily information.

The capabilities of information and communication technology have diversified in our current
era, with its various effects and methods of achieving the interactive communication dimension
as an important tool for designing advertising campaigns, as technology is a fundamental factor
in the creativity process, as it is considered a tool in the advertising field due to its effective
impact on the recipient's purchasing decisions, as a result of the density of advertising
campaigns, as the audience has become indifferent or uninterested in the traditional
advertisements around it.

This enhances the recipient's interaction with information and communication technology in
designing advertising campaigns, thanks to the presence of a qualified recipient who is
characterized by technological culture and information awareness, who is able to keep pace
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with the technological development taking place. The recipient is considered the basis of the
communication process and is always concerned with the advertising campaign. Knowing and
studying technology and how to use it to serve the recipient and influence their purchasing
decisions are among the most important steps to determine the successful method of influencing
the recipient's mind at each stage and reaching the desired response and making the purchasing
decision. It has become natural for a person to form what we can call interaction through the
application of technological systems such as augmented reality to create a mental image in the
recipient to influence his response. The importance of the research lies in revealing the extent
to which advertising campaigns are effective through the used information and communication
technology applications and what they can achieve in terms of success for the advertising
campaign and influence on the recipient. This is done by studying the research for two
problems: How can information and communication technology be employed in designing
interactive advertising campaigns? And how can the recipient's interaction with advertising
campaigns be enhanced using information and communication technology? They aim to
achieve the following objectives: The first objective is to benefit from the capabilities of
information and communication technology in designing advertising campaigns, and the second
objective is to enhance the recipient's interaction in the communication process to design
advertising campaigns through the use of information and communication technology
applications. This is done by setting hypotheses: The first hypothesis is to employ information
and communication technology applications in a thoughtful manner that affects the success of
advertising campaigns. The second hypothesis is the diversity of information and
communication technology capabilities used in the communication process in order to
contribute to the success of interactive advertising campaigns. This is done through the
descriptive approach followed by an analytical study of selected models of advertising
campaign designs in the global market using information and communication technology. The
research study reached multiple results as modern information and communication technology
has changed the concept of communication between the recipient and the advertising medium.
The presence of interactive communication processes in advertising increases the rate of
understanding, perception and recall of the advertisement, which enhances the recipient's
interaction with the content of the advertising message, as it increases the efficiency of the
communication process. Therefore, interactive communication advertising is considered one of
the most important features of advertising, so far it is still developing, and this will change in
the near future with the continuous development of information and communication
technology.
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