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Abstract:

The research deals with defining the role of packaging design in the visual communication of
the Egyptian brand. In a world dominated by fierce competition and markets saturated with
diverse products, visual communication has become one of the main factors that distinguish the
brand from other competitors, and helps it remain in the memory of consumers. Visual
communication is one of the most prominent tools that the brand exploits to effectively
communicate its messages and form strong impressions with the target audience. Among the
basic elements of visual communication, packaging design stands out as an indispensable tool
in enhancing the visual identity and guiding consumers' purchasing decisions. In the Egyptian
market, where local companies compete with their global counterparts to attract consumers'
attention, packaging design plays a doubly important role. It is not only a cover that protects
the product, but it is a facade that reflects the essence of the brand and provides a glimpse of
the quality and advantages of the product. Packaging design that is characterized by creativity
and innovation can have a direct impact on consumer behavior, starting from attracting attention
at points of sale, through building confidence in the quality of the product, and all the way to
enhancing loyalty to the brand. The visual elements that make up packaging design vary, from
the colors used and the quality of fonts, to images and graphics. All of these elements work
together to deliver an integrated message that reflects the brand’s values and meets the
expectations of consumers in the Egyptian market. Packaging design is of particular importance
due to cultural and social diversity, as design can contribute to enhancing national identity and
pride in local products. By studying the role of packaging design in the visual communication
of the Egyptian brand, we will address how packaging design affects consumer behavior in
Egypt, and how different visual elements such as colors, fonts, graphics, and images can
enhance the brand’s identity and increase its competitiveness.

Keywords:

Packaging Design, Visual Communication, Design Elements, Consumer Behavior, Egyptian
Market, Purchasing Decisions, Brand Identity, Brand Strategy, Visual Identity,
Competitiveness, Cultural Traditions and Values.
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