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Abstract:

In today's fast-paced digital world, social media advertising has become the cornerstone of
marketing strategies. Social media has attracted a large number of users. It is a cheap way
tailored to viral marketing and allow for personalized targeting according to user interests and
preferences. With the constant influx of content, brands are increasingly turning to visually
compelling strategies to cut through the noise to reach target audiences and convey brand
messages. Advertising on social media is prosperous way to reach wide range of audiences.
Companies look for best practices on how being the advertising more attractive and engaging.
Standing out in the crowded social media world requires innovative approaches that capture
attention and leave a long-lasting impression. Visual effects (VFX) offer a powerful tool to
enhance the emotional impact of advertisements specially on social media, potentially driving
higher engagement and brand recall.

Study statement:

The research statement can be summarized in the following questions:

1- How can visual effects be used in social media ads?

2- What are the different uses of visual effects?

3- How do different brands apply visual effects technology to create user engagement?

4- What are the stages of producing a social media ad that uses visual effects in its design?
Objective:

This research aims to investigate:

1. The possibility of using visual effects to create excitement in the context of social media
advertising.

2. Defining the meaning of visual effects, their history, development, and various uses.

3. Applying visual effects technology by various brands to create user engagement.

4. The stages of producing a social media ad that uses visual effects in its design. It analyzes
several examples of how different brands use visual effects, particularly in Egypt, Saudi Arabia,
and other Arab countries, to create excitement, which can be reflected in their image in an
innovative way.

Study approach:

The research follows the descriptive approach in collecting information to study the
phenomenon of study, followed by an analytical study of some local and international samples.

Keywords:
VFX, Social Media advertising, Special effects.
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Introduction:

Social media has become a major advertising tool in the current digital era, giving brands a
previously unheard-of chance to interact in real time with a wide range of audiences. The task
of grabbing and holding users' attention has grown more difficult since they are constantly
exposed to enormous volumes of content. Advertisers are using creative techniques to provide
captivating and emotionally impactful content because traditional advertising strategies are no
longer adequate. Using Visual Effects (VFX), a potent tool that can turn commonplace images
into remarkable experiences, is one such technique.

VFEX, which has historically been connected to the film and video game industries, is becoming
more and more well-known in digital marketing due to its capacity to inspire surprise,
excitement, and interaction. VFX can strengthen brand identity, magnify storytelling, and
produce unforgettable viewing experiences when carefully included into social media ads.
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Brand communication is changing as a result of the convergence of creativity and technology,
particularly with younger, tech-savvy audiences that demand immersive, high-quality content.
This study investigates how visual effects might create excitement in social media ads. It looks
into how viewers' perceptions, feelings, and levels of involvement are affected by visual effects.
The study intends to comprehend best practices in VFX-driven ad design and offer insights into
how marketers may use this technology to stand out in a crowded digital industry by examining
successful case studies and audience responses.

First: Social Media Advertising:

Definition of “Social Media Advertising”:

Social media advertising refers to a form of digital marketing where brands pay to connect with
their target audiences on social media platforms such as Facebook, Instagram, TikTok,
LinkedIn, X and Pinterest.! Through these paid ad campaigns, Brands can reach desired
consumers, promote their products and drive sales by engaging users on popular media channels
that users frequently use. 2 This media comes in many formats and placements and supports a
range of creative, from images and video to immersive experiences.®

Kinds of Social Media Advertising:
Through social media advertising, brands have a multitude of types to engage their target
audiences effectively. These tools come in the form of various formats of social media ads, each
with its own distinct features and advantages. These types are as following:

1- “Text-Based Ads”:
Text-Based ads is a simple type of social media advertising. This kind primarily relies on written
content to communicate the message in a clear and concise manner. Typically, a text-based ad
includes a catchy headline, a brief yet persuasive message, and a clickable link or call-to-action
button.
Platforms such as X (formerly Twitter) and LinkedIn often impose character limits, making
text-based ads a practical choice. For example, LinkedIn frequently features such ads. Their key
benefits include affordability and ease of creation, making them an excellent option for
businesses with limited design resources. Example is shown in image no. (1).

pg A 2 Add to your feed
Arturo Gonzalo Aizpirl
A By +
Ani Miteva exx ICEX o
Top v =
@ Berta Vidal « “ B Madeline Mann B
3 + ¥
0 :.@
€5 que cuando se trabaja asion pasan estas cosas.. @ 8 View all recommendati
o CRISTINA HERNANDEZ PRIETO « $o Good!
[ Saved item : ||
N 3 ejor age 4 tos de Espafa
" Cloud Volumes ONTAP T
€ Executive E
X Automation
N | IS AURIGA >
T

Image no.1: Text-based ad*

Due to its simple format, it lacks the aesthetically appealing design. Therefore, it could be
difficult to attract users. This kind is suitable for conveying straightforward messages or clear
information.
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2- “Image Ads™: @emmreso

Image ads are visually appealing ads that successfully
communicate messages through eye-catching visuals or
graphics. These advertisements use eye-catching
imagery to attract users’ attention and communicate
brand messages. Various social media networks, such
as Facebook, Instagram, and Pinterest, have examples
of image ads. Image ads have the advantages of being
able to quickly communicate the information, tap into

quick responses, and increase brand recognition. This | = ' -
kind of ads have the power to significantly increase
engagement and conversions. Example is shown in memf’r|a - | %
image no. (2).
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Image no..2: Image ad of ‘Extra’®

3- “Video Ads”:
Video Ads use dynamic visuals and audio to convey messages. Found on platforms like
YouTube, Facebook, TikTok, and Instagram, they engage audiences through storytelling and
immersive content. This kind have the ability to convey complex messages, and achieve a strong
emotional impact. It enables brands to successfully present their products or services. ® Example
is shown in image no. (3).

Qs Q7 Vs2 R | ©ws Q7 72
@ Q

Image no. (3): Shots of video ad of “Suits”’

4- “Story Ads”:
Story Ads are full-screen, short-lived that show up in the "Story" section of social media
platforms like Facebook, Instagram, and LinkedIn. These advertisements usually run for 24
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hours and are distinguished by their immersive, vertical format. They often lead to higher
engagement due to their temporary nature. Example is shown in image no. (4).
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Image no. (4): Story ad of “Bath & Body Works™®

5- “Carousel Ads”:
Carousel Ads allows brands to showcase multiple images or videos within a single ad unit, so
users can swipe or click through a sequence of cards, each containing different content. This
kind have the capacity to promote multiple products or services in a single ad (image no. 5).
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Image no. (5): Example of Carousel Ad®

Advantages of social media advertising:

1- Advanced targeting capabilities: Social media advertising stands apart from
traditional methods by offering highly advanced detailed targeting. While traditional
advertising casts a wide net to reach as many people as possible, social media ads micro-
target users to reach only the audience most interested in the brand. Social media
advertising allows brands to focus on the most relevant audiences based on factors like
geographic, demographic, psychographic, and behavioral characteristics which will
reflect positively on the conversion rate. 1°

2- Real-time adjustments: Social media ads provide instant feedback utilizing in-depth
metrics. Brands can easily access analytics to determine the effectiveness of an ongoing
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campaign and make changes based on its performance such as shifting the budget to the

ads that are delivering the best results through insights into customer behaviors and
desires.!!

3- Improve brand awareness: Every day, billions of people utilize different social media
platforms. Brands can reach consumers who aren't familiar with them and leave a long-
lasting impact on potential customers.

4- Increase brand loyalty: With strategies like retargeting, brands can serve social media
ads to people who have already visited their website to re-engage them and encourage a
sale.

5- Low costs: Especially compared to more traditional media channels, social media
advertising is cost effective and can accommodate any budget. 12

Second: Visual Effects (VFX):

Definition of “Visual Effects (VFX)”:

According to Cambridge Dictionary; the meaning of visual effects is the images in a film or
entertainment that are created using computers or models, and that can be mixed with live
action.”® Visual effects (VFX) is a term used to describe imagery created, manipulated, or
enhanced for any film, or other moving media that doesn't take place during live-action
shooting. VFX often involves the integration between actual footage and this manipulated
imagery to create realistic looking environments for the context. These environments created
are either too dangerous to be actually shot, or worlds that just don’t exist. They utilize
computer-generated imagery (CGI) and specific VFX software to achieve this. Autodesk*
defined the term as” images that have been altered, created, or enhanced for live-action media.
VEX work is often applied to footage that could not be fully captured during live-action filming
due to it being costly, risky, impractical, or impossible to shoot. Visual effects compositing
integrates live-action footage with VFX to create realistic objects, characters, and
environments.”*

The difference between VFX, CGlI, and special effects:

Movie effects terms are often used interchangeably, but they are different: VFX is produced by
merging live-action footage with digital elements, while CGI refers to any visuals generated
entirely through digital means. In contrast, special effects are achieved in real-time during
filming without the use of computer technology.

- “Visual effects (VFX)”:

VEX (visual effects) is a process of creating imagery that does not physically exist through the
use of CGI, compositing, and motion capture.'® Image no. (6) represents shots of social media
ad that integrated VFX in its design. The idea is A huge product of “Jif” is polishing a car where
the pedestrians get surprised.

P i 2 @
Image n (6): Shoots of Jif ad published on Threads)’
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- “Computer-generated imagery (CGI)”:
Computer-generated imagery (CGl) is any imagery created digitally within a computer such as
objects, creatures, or entire environments. CGl is frequently used in movies, video games, and
advertisements to add realistic or fantastical elements.*® It can be incorporated into a VFX shot
in a live-action movie (such as the dinosaurs in Jurassic World) or used to create a fully CG
film like Toy Story (Image no.7).*°

Image no (7): Shoot of Toy Story movie which is totaly CGI®

- “Special effects (SFX)”:

SFX (special effects) are practical effects that do not use CGI. They are implemented directly
on set during filming and are either mechanical or optical effects. Examples include prosthetics,
miniatures, paintings, stop-motion photography and animation, and composite imagery.?* These
effects can be implemented either on persons such as “Lord of the Rings” movie as shown in
image no. 8 or objects such as the snow mountain in “Titanic’ movie as shown in image no. 9.

Uses of VFX:
Visual effects (VFX) are used to create imaginary worlds, enhance action sequences,
develop characters and creatures, build environmental effects, and more.?* VFX applications
extend far the following sectors.

1- Film Movies & Television
VFEX plays a crucial role in Hollywood movies and TV series, enabling the creation of visuals
that traditional filmmaking methods cannot achieve. Whether it's the intricate CGI dragons in
Game of Thrones (image no. 10) or the digitally crafted environments in The Mandalorian
(image no. 11), VFX helps bring these grand, immersive stories to life.
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(Image no.10 Game of Thrones)®® (Image no. 11 The Mandalorian)®

2- Video games:
Video game developers utilize VFX to craft immersive environments and dynamic action
sequences. From particle effects for explosions and magical abilities to intricate character

animations, VFX enhances the gaming experience, making it more engaging and visually
compelling. Example shown in image no. 12.

(Image no. 12: Shot of video game integrated VFX) %’

3- Virtual and Augmented Reality:
With the increasing popularity of VR and AR technologies, VFX is essential for crafting
interactive experiences. In virtual reality, VFX helps construct immersive digital worlds, while
augmented reality utilizes VFX to seamlessly integrate digital elements with real-world visuals.
Users can get fully immersed in such experiences. This immersive approach can result in more

meaningful engagement and support by fostering empathy and a greater sense of connection.?®
Examples are shown in images no. 13 & 14.

y A . y B R~ e
(Image no. 13: Example of AR Tech uses VFX)?®  (Image no. 14: Example of AR Tech uses VFX ) %

4- Education and Training
VFX is also utilized in educational content and simulations, enabling realistic and immersive
training experiences. Whether recreating virtual environments for military training or allowing
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medical students to practice surgeries in VR, VFX helps develop detailed and accurate
instructional materials.3 Examples are shown in image n. 15 & 16.

(Image no. 15: Example of VFX in Education % (Image no. 16: Example of VFX in Education)®

)

5- Advertising:

Visual effects (VFX) play a significant role in modern advertising, helping brands create eye-
catching and memorable campaigns. By integrating CGI, motion graphics, and other digital
effects, VFX allows brands to craft visually stunning commercials that captivate audiences.
From dynamic product animations to surreal, larger-than-life scenes, VFX makes it possible to
showcase concepts that would be difficult or costly to achieve through traditional filming.
Whether enhancing a product demonstration, creating an engaging storytelling experience, or
adding immersive effects, VFX helps brands stand out in a competitive market.

Image no. 17 shows an example of social media advertisement for “Noon” published on
Instagram. The idea is a huge box that falls from the ceiling destroys the objects and terrifies
the model. These acts are too difficult and impossible to be achieved through traditional
filmmaking methods. VFX are integrated to produce this ad to add more realism.

Dr. Sara Mohammed Mamdouh Abd EI Azim Rezk <achieving excitement in Social Media Advertisements by using VFX <Magallat Al-‘imarah
wa Al-Funiin wa Al-‘ulim Al-Insaniyyat <Volume 10 Special No.13¢ August 2025 1672



2025 (b (13) wald ase - pdilad) alaal) - dlady) o glall g 53l g 5 el dlaa
(MoaLdy clgaas™ AV Jadg Al g B laall) - sde (udleall (A gall gl

(Image no. 17: Shoots of VFX social Media Ad for “Noon”)*

Third: Using VFX in social Media Advertising:
As VFX is the process of digitally creating or enhancing images to produce effects that are
either difficult or impossible to achieve during filming, VFX enhances video production,
creating breathtaking environments, smoke, fire, weather effects, explosions, alien worlds,
complex animations and even characters that wouldn’t be possible through traditional methods
of making advertisements. VFX has become an integral part of the social media advertising,
transforming the way stories are told and experienced. VFX is usually incorporated during post-
production phase, where it is seamlessly blended with live-action footage to produce the final
visuals. In recent years, advancements in both technology and advertisements have significantly
enhanced VFX capabilities, allowing brands to generate highly sophisticated effects and add
realism to the design.®
Kinds of social media ads that integrates VFX in its design:
Social media is a place where brands can build authentic connections with customers. However,
it is too challenging to capture their attention with countless ads flooding feeds.®® VFX is
integrated in social media ads in many ways, including:

1- Product Advertisements:
This kind showcases a product demonstration with futuristic designs, animations and 3D effects.
The product can appear floating in mid-air or as a huge object in the middle of a place. This
makes the ad more exciting and lets the audience engage with the ad better. Image no. 18
presents a VFX social media ad for “Adidas”. The idea is fantastical, represents a huge pair of
sneakers are hanging in two helicopters, then it slides in the path of the train. The exaggeration
in the size of the object makes it more interesting and engaging.
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2- Brand Commercials:

This kind is about, creating visually stunning brand stories. It is not about making advertising
about a product or a service itself, but creating visually appealing, and memorable ad about the
brand in an imaginative way. The brands work to grab the users’ attention and catch their eyes
while scrolling through their news feeds by playing around with colors, icons, or fonts. VFX
allows brands to leave a lasting impression on consumers.®® Image no. 19 presents a VFX social
media ad for “Safwa Al Mehaidab Dentisiry” published on Instagram. The ad demonstrates the
brand in a funny manner. The distinctive method in advertising makes it more interactive by
liking and sharing by users which in turn will affect positively the brand awareness.

- 4 N
- \
'\' .

(Image no. 19: VFX social media ad for Safwa Al Mehaidab Dentisiry)*®
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3- Explainer Videos:
Using VFX to explain the features of a product or a service in a simple way. It allows brands to
create unique, visually compelling ideas that grab audiences. Instead of just showing the
product, the ad could use VFX to zoom into its internal parts, showcase its characteristics in a
unique way. Image no. 20 presents a VFX social media ad for “Dyson Arabia”. It presents a
vacuum that includes anti sand technology in a humorous way. Adding a sense of humor to the
ad makes it more attractive for user and achieve it's goals.

(Image n. 20: VFX social media ad for Dyson)*°
4- Event Promotions:
Adding effects to event ads for a more dramatic impact.** Brands can use VFX to advertise
about the universal events such as Christmas celebration, Ramadan .... etc. It can be integrated
also into ads about mega events such as Olympiad or world cup. VFX can be used to improve
the aesthetic appeal, convey the brand message, and create a stronger emotional bond with the
audience. This results in a more impactful and memorable brand experience. Image no. 21
presents a social media ad for Aritzia that integrates VFX in its design to celebrate new year in
a creative way. The idea is wrapping the store as a gift using the red ribbon of Christmas.
- : ,

r

(Image no. 21: VFX social media ad for Aritzia)*

Dr. Sara Mohammed Mamdouh Abd EI Azim Rezk <achieving excitement in Social Media Advertisements by using VFX <Magallat Al-‘imarah
wa Al-Funiin wa Al-‘ulim Al-Insaniyyat <Volume 10 Special No.13¢ August 2025 1675



2025 Gubaué (13) wald ase - pdilad) alaal) - dlady) o glall g 53l g 5 el dlaa
(MoaLdy clgaas™ AV Jadg Al g B laall) - sde (udleall (A gall gl

The effect of using VFX in social media advertising:

VEX role in social media advertising has become increasingly significant. The use of visual

effects can elevate the storytelling aspect of brand content, making it more engaging and

memorable just because of many advantages:

1- Enhanced Branding and Storytelling:

VFX enables brands to create unique, distinctive and visually appealing stories that engage
audiences whether it is a brand commercial, a product advertisement or explainer video, VFX
can be used to boost visual attractiveness, convey the brand's message effectively, and enhance
a stronger emotional connection with the audience. This leads to a more powerful and
unforgettable brand experience.

2- Instant Grab Attention:

In today’s digital age, consumers are bombarded with content all the time. To stand out and in
order not to be skipped by users, brands must create attractive visuals that grab attention
instantly. VFX provides a wide range of creative options for crafting remarkable content in an
immersive way whether it’s fantastical landscapes, futuristic animations, or dramatic visual
objects. These visuals can enhance engagement, improve shareability, and motivate consumers
to connect with the brand on a more profound level.

3- Boosting engagement:

Social media platforms like Instagram, Facebook, and TikTok are ideal spaces for VFX-driven
content. VFX can turn boring ideas into creative ads, driving engagement and encouraging users
to share the content. People are more likely to watch and share visually stunning ads, increasing
reach and brand awareness.

4- Emotional Impact:

Brands use VFX to evoke specific emotions like excitement, fear, joy, or nostalgia. This works
especially well in video advertisements, where visual effects can be employed to emphasize a
message or heighten emotional scenes. This emotional connection can significantly impact
customer loyalty and brand perception.*?

5- Time and Money saving:

VFX enables brands to produce everything digitally, saving time and money, as opposed to
building up costly scenarios or shooting in different locations.**

Production steps of VFX social Media Advertisement:

The process of producing VFX ad are as following:

1- Motion Capture: In motion capture, the movements of real-world actors are captured
using special cameras.

2- 3D Animation: 3D animation involves creating characters, objects, and environments
in three dimensions, allowing for movement and interaction in a virtual space using
software such as Blender.

3- Particle Effects: Particle systems are used to simulate natural elements such as smoke,
fire, water, and dust using software such as Cinema 4D or Maya.

4- Compositing: Compositing involves combining multiple layers of images, video, and
animations to create a seamless final product using software such as Adobe After
Effects.*®
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Analytical Study:
1- Noon KSA:

Client Noon KSA
Agency Vertex. CGI
Date 17" March 2025

The design is about a huge ball in the middle of a desert in Saudi Arabia
Description | that is covered with the flag of the Kingdom. Then the flag was removed
while the logo of Noon appeared.

Technique Integration of VFX into live footage.

Audience According to official page of vertex, about 2150 users interacted with the
interaction | video by liking and 255 shared the content.

The technique of manipulating and creating imagery that doesn’t exist in
real life and merging it with real life scene, makes the ad more interesting
Analysis and engaging. The unrealistic proportions are too attractive to users who
interact with the ad by liking, commenting and sharing which reflect
positively in the brand awareness.
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2- Ezz Steel:

Dislike

5

Client Ezz Steel Egypt
Agency Basry VFX
Date 12 Augusts 2024

The design is about a huge covered object in the area of Pyramids, then
Description a helicopter removes the red cover revealing the product of the brand,
which is exaggerated in the size.

Integration of VFX into live footage using Blender and advanced 3D

Technique techniques.
Audience 6703 users viewed the ad.
interaction
This fantastical scene is impossible to be filmed in real life. It showcases
. the product in an impressive way attract the audience and make the ad
Analysis

stand out from the crowd. Merging VFX techniques to the Pyramid of
Egypt makes stunning visual effects that highlight product features.
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Agency Vertex. CGI
Date 3" December 2024
One of the shoots presents large products of the brand merged with
tourism destination such as Al-Ula in Saudi Arabia known for its
Description ancient tombs. Another shoot shows a large flying T-Shirt outside and
Kingdom Centre Tower in Al Riyadh in the background. This
promotional campaign celebrating Saudi Arabia’s involvement in FIFA
World Cup.
Technique Integration of VFX into live footage.
Audience According to official page of vertex, about 2100 users interacted with
interaction the video by liking and 256 sharing.
Such creative visuals mix heritage and modernity, showing how digital
Analysis storytelling and immersive tech can connect deeply rooted history with
contemporary pride and aspirations.
Conclusion:

1. VFX in social media advertising is changing the way brands connect with people. It
helps make ads more engaging, creative, and memorable.

2. Successful social media ad campaigns require a clear objective, specific audience
targeting, and regular performance monitoring.

3. Paid social media ads help brands achieve specific goals, like increasing awareness,
driving traffic, or boosting conversions.

References:

1. “APOELNIL

BLENDER COURSE.” 2025. Apoelnil.com. 2025.

https://www.apoelnil.com/?fbclid=PAZXh0bgNhZWOCMTEAAaZeMOpqv4tbeehBpj

Dr. Sara Mohammed Mamdouh Abd EI Azim Rezk <achieving excitement in Social Media Advertisements by using VFX <Magallat Al-‘imarah
wa Al-Funiin wa Al-‘ulim Al-Insaniyyat <Volume 10 Special No.13¢ August 2025 1679



2025 Gubaué (13) wald ase - pdilad) alaal) - dlady) o glall g 53l g 5 el dlaa
("uahs claad" AV Jady Gill g 8 laall) - e (ualuall (fgal) aligal)
nFsp9gznEAIRQZmZweADH3ved64e-
cAGSBJLmrMMc_aem_SJOUHFlazMKj3mzamTRL1Q.

2. “Bath & Body Works Arabia (@Bathandbodyworksarabia) ¢ Instagram Photos and
Videos.” 2025. Instagram.com. 2025.
https://www.instagram.com/bathandbodyworksarabia?igsh=dTJjY TA5cngwaTNz.

3. “Extra Stores (@Extrastores) ¢ Instagram Photos and Videos.” 2020. Instagram.com.
2020. https://www.instagram.com/extrastores?igsh=aWpnemkxcDN2Zzcy.

4. “Login . Instagram.” 2020. Instagram.com. 2020.
https://www.instagram.com/noon.eg?igsh=eHpxYTV50Wg1cTEz.

5. “Smallable Family Concept Store (@Smallable_store) * Instagram Photos and Videos.”
2025. Instagram.com. 2025.
https://www.instagram.com/smallable_store?igsh=cmdhdDBtcnJrOHFt.

6. “Suits ® | u<is (@Suitscafe sa) * Instagram Photos and Videos.” 2025. Instagram.com.
2025. https://www.instagram.com/suitscafe_sa?igsh=eTRqcG1yZ3FkNTJ2.

7. “The Different Types of Social Media Ads.” n.d. Social Factor.
https://socialfactor.com/blog/marketing/the-different-types-of-social-media-ads/.

8. “Titanic Actually Used a Ton of VFX.” nd.  Www.youtube.com.
https://www.youtube.com/watch?v=7XhGnwg-fZw.

9. “Vertex Official (@Vertex.cgi) on Threads.” 2022. Threads. 2022.
https://www.threads.net/@vertex.cgi/post/DB52zLp5WZ?xmt=AQGziA2fsONeylL L
WTQ9bSzy-00H88Wf108vHg5F0do3cFS8.

10. “Vertex Official on Instagram: ‘Christmas Unboxing Hits Different ] Z\#Christmas
#Nyc  #Newyork #Present #Gift #Aritzia.”” 2020. Instagram. 2020.
https://www.instagram.com/reel/DDpKDXmJOCn/?igsh=eWJ5YzN1dms5ZzZt.

11. “Vertex Official on Instagram: ‘Dubai Anti-Sand Technologies #Dubai #Uae
#Desert #Sand #Tech.”” 2020. Instagram. 2020.
https://www.instagram.com/reel/DCwc14yJY Cy/?igsh=MXdjcG5hamM5d2Qlaw==.

12. “Vertex Official on Instagram: ‘Supersized for Super Runs g 30 #Running
#Adidas #Shoes #Sport.”” 2020. Instagram. 2020.
https://www.instagram.com/reel/DGLVisPpg70/?igsh=MWo0zeGc1ZGh2Y 25vMw==.

13. “VFX & CGI Video in Pyramid of Egypt for Product #3d #Blender #Productanimation
#Cgi.” n.d. Www.youtube.com. Accessed May 27, 2025.
https://www.youtube.com/shorts/mQ46S_Xe5eM.

14. “VFX in Game Development in 2024 - a Complete Guide for Beginners.” 2024. Juego
Studio. January 25, 2024. https://www.juegostudio.com/blog/all-about-vfx-in-game-
development-in-2024.

15. “Visual Effects (VFX) Software, Graphics & Special Effects | Autodesk.” 2020.
Autodesk.com. December 4, 2020. https://www.autodesk.com/solutions/visual-effects.

16. “Visual Effects (VFX) Software, Graphics & Special Effects | Autodesk.” 2020.
Autodesk.com. December 4, 2020. https://www.autodesk.com/solutions/visual-effects.

17. “Visual Effects (VFX) Software, Graphics & Special Effects | Autodesk.” 2020.
Autodesk.com. December 4, 2020. https://www.autodesk.com/solutions/visual-effects.

Dr. Sara Mohammed Mamdouh Abd El Azim Rezk «achieving excitement in Social Media Advertisements by using VFX «Magallat Al-‘imarah
wa Al-Funiin wa Al-‘ulim Al-Insaniyyat <VVolume 10 Special No.13¢ August 2025 1680



2025 G| (13) 0ald 23e - Jdilal) Alyal) - Aludy) a glall g ¢ i) g 3 jlandl Alya

18.

19.

20.

21.

22,

23.

24,

25.

26.

217.

28.

29.

30.

31.

("uahs claad" AV Jady Gill g 8 laall) - e (ualuall (fgal) aligal)
“Visual Effects (VFX) Software, Graphics & Special Effects | Autodesk.” 2020.
Autodesk.com. December 4, 2020. https://www.autodesk.com/solutions/visual-effects.
“Visual Effects (VFX) Software, Graphics & Special Effects | Autodesk.” 2020.
Autodesk.com. December 4, 2020. https://www.autodesk.com/solutions/visual-effects.
“Us on Instagram" Noon KSA".” 2020. Instagram. 2020.
https://www.instagram.com/p/DJ_ulSAJokE/?utm_source=ig_web_copy_link&igsh=
MzRIODBINWFIZA==.
AdRoll. n.d. “Social Media Advertising.” AdRoll. https://www.adroll.com/digital-
advertising/social-media-advertising.
Andreeva, Nellie. 2019. ““Game of Thrones’ House Targaryen Prequel from Nears
HBO Pilot Order.” Deadline. September 12, 2019. https://deadline.com/2019/09/house-
targaryen-prequel-game-of-thrones-series-ryan-condal-george-rr-martin-hbo-
1202732221/.
Arena Animation. 2025. “VFX in Advertising: How It Captures Audience Attention.”
Medium. March 7, 2025. https://medium.com/@arenadigitalvirar/vfx-in-advertising-
how-it-captures-audience-attention-a369b84845f2.
Arena Animation. 2025. “VFX in Advertising: How It Captures Audience Attention.”
Medium. March 7, 2025. https://medium.com/@arenadigitalvirar/vfx-in-advertising-
how-it-captures-audience-attention-a369b84845f2.
Artem Nakonechniy. 2019. “Augmented Reality (AR) Can Add Value, Solve Problems
and Enhance the User Experience in Nearly Every Industry. Businesses Are Catching
on and Increasing Investments to Drive the Growth of Augmented Reality, Which
Makes It a Crucial Part of the Tech Economy.” Linkedin.com. November 11, 2019.
https://www.linkedin.com/pulse/10-best-real-world-examples-augmented-reality-
artem-nakonechniy.
Cambridge Dictionary. 2024. “VFX.” @CambridgeWords. December 11, 2024.
https://dictionary.cambridge.org/dictionary/english/vfx.
Deshpande, Indrajeet. 2022. “What Is Social Media Advertising? Definition, Costs, Best
Practices, Benefits, and Examples.” Spiceworks. November 24, 2022.
https://www.spiceworks.com/marketing/advertising/articles/what-is-social-media-
advertising/.
Deshpande, Indrajeet. 2022. “What Is Social Media Advertising? Definition, Costs, Best
Practices, Benefits, and Examples.” Spiceworks. November 24, 2022.
https://www.spiceworks.com/marketing/advertising/articles/what-is-social-media-
advertising/.
Deshpande, Indrajeet. 2022. “What Is Social Media Advertising? Definition, Costs, Best
Practices, Benefits, and Examples.” Spiceworks. November 24, 2022.
https://www.spiceworks.com/marketing/advertising/articles/what-is-social-media-
advertising/.
Emergency Awesome. 2020. “Star Wars the Mandalorian Season 2 Boba Fett Clip
Breakdown and Movie Easter Eggs.” YouTube. November 1, 2020.
https://www.youtube.com/watch?v=qWovRnXX_Qg.
Farhan Ashik. 2024. “Blockbuster Films Have Always Been Linked to Visual Effects
(VFX), Which Astonish Spectators with Breathtaking Sights and Memorable

Dr. Sara Mohammed Mamdouh Abd El Azim Rezk «achieving excitement in Social Media Advertisements by using VFX «Magallat Al-‘imarah
wa Al-Funiin wa Al-‘ulim Al-Insaniyyat «\Volume 10 Special No.13¢ August 2025 1681



2025 G| (13) 0ald 23e - Jdilal) Alyal) - Aludy) a glall g ¢ i) g 3 jlandl Alya

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

("uahs claad" AV Jady Gill g 8 laall) - e (ualuall (fgal) aligal)
Sequences. But VFX Has Also Discovered a Significant Use outside of Amusement.”
Linkedin.com. July 4, 2024. https://www.linkedin.com/pulse/vfx-social-good-how-
visual-effects-used-raise-awareness-farhan-ashik-2qnuc.
Harlow, Stephanie. 2025. “Connecting the Dots: 2025 Consumer Trends |
GWIL.” Gwi.com.
https://doi.org/1023116164/1731408981082/module_181023116164 Navigation-new.
Ingham, Alexandria. 2024. “All 4 Toy Story Movies Ranked from Worst to Best.” The
Parent Watch. August 14, 2024. https://theparentwatch.com/posts/all-toy-story-movies-
ranked-worst-to-best-01j5447nczq9.
July 29, EW Staff Updated, and 2022 at 10:07 AM EDT. n.d. “25 Movies with the Best
Special Effects.” EW.com. https://ew.com/gallery/movie-special-effects/.
McCormick, Kristen. 2023. “Social Media Advertising 101 (+Examples, Costs, Tips &
Types).” WordStream. 2023. https://www.wordstream.com/blog/ws/2022/07/18/social-
media-advertising.
Newberry, Christina, and Stacey McLachlan. 2022. “Social Media Advertising 101:
How to Get the Most out of Your Ad Budget.” Hootsuite Social Media Management.
December 8, 2022. https://blog.hootsuite.com/social-media-advertising/.
Newberry, Christina, and Stacey McLachlan. 2022. “Social Media Advertising 101:
How to Get the Most out of Your Ad Budget.” Hootsuite Social Media Management.
December 8, 2022. https://blog.hootsuite.com/social-media-advertising/.
piyush.mktg7589. 2024. “Unleashing the Magic of VFX: How Visual Effects Transform
Digital Media & Marketing - Digital Marketing Agency.” Digital Marketing Agency.
November 9, 2024. https://enlargemedia.in/unleashing-the-magic-of-vfx-how-visual-
effects-transform-digital-media-marketing/.
piyush.mktg7589. 2024. “Unleashing the Magic of VFX: How Visual Effects Transform
Digital Media & Marketing - Digital Marketing Agency.” Digital Marketing Agency.
November 9, 2024. https://enlargemedia.in/unleashing-the-magic-of-vfx-how-visual-
effects-transform-digital-media-marketing/.
piyush.mktg7589. 2024. “Unleashing the Magic of VFX: How Visual Effects Transform
Digital Media & Marketing - Digital Marketing Agency.” Digital Marketing Agency.
November 9, 2024. https://enlargemedia.in/unleashing-the-magic-of-vfx-how-visual-
effects-transform-digital-media-marketing/.
piyush.mktg7589. 2024. “Unleashing the Magic of VFX: How Visual Effects Transform
Digital Media & Marketing - Digital Marketing Agency.” Digital Marketing Agency.
November 9, 2024. https://enlargemedia.in/unleashing-the-magic-of-vfx-how-visual-
effects-transform-digital-media-marketing/.
piyush.mktg7589. 2024. “Unleashing the Magic of VFX: How Visual Effects Transform
Digital Media & Marketing - Digital Marketing Agency.” Digital Marketing Agency.
November 9, 2024. https://enlargemedia.in/unleashing-the-magic-of-vfx-how-visual-
effects-transform-digital-media-marketing/.
Rowe, Justin. 2023. “Why You Should Use LinkedIn Text Ads.” IMPACTABLE.
February 24, 2023. https://impactable.com/linkedin-text-ads/.

Dr. Sara Mohammed Mamdouh Abd El Azim Rezk «achieving excitement in Social Media Advertisements by using VFX «Magallat Al-‘imarah
wa Al-Funiin wa Al-‘ulim Al-Insaniyyat <\Volume 10 Special No.13¢ August 2025 1682



2025 Gubaué (13) wald ase - pdilad) alaal) - dlady) o glall g 53l g 5 el dlaa
("uahs claad" AV Jady Gill g 8 laall) - e (ualuall (fgal) aligal)

44. Sales. 2017. “8 Examples of Augmented Reality Apps and Their Successful Uses.”
Newgenapps.com. 2017. https://www.newgenapps.com/blog/augmented-reality-apps-
ar-examples-success.

45. Voutik, Lana. 2019. “Best Augmented Reality Examples and Use Cases.” Quytech
Blog. September 6, 2019. https://www.quytech.com/blog/augmented-reality-examples-
and-use-cases/.

46. Wairura, Francis. 2023. “AR Has the Potential to Revolutionize Education in Africa by
Making Interactive and Immersive Learning Experiences, Bringing Purposeful
Education in  Rural  Areas.”  Linkedin.com. January 15,  2023.
https://www.linkedin.com/pulse/exploring-potential-augmented-reality-education-
africa-wairura.

! Newberry, Christina, and Stacey McLachlan. 2022. “Social Media Advertising 101: How to Get the Most out of
Your Ad Budget.” Hootsuite Social Media Management. December 8, 2022. https://blog.hootsuite.com/social-
media-advertising/.

2 Deshpande, Indrajeet. 2022. “What Is Social Media Advertising? Definition, Costs, Best Practices, Benefits,
and Examples.” Spiceworks. November 24, 2022.
https://www.spiceworks.com/marketing/advertising/articles/what-is-social-media-advertising/.

3 McCormick, Kristen . 2023. “Social Media Advertising 101 (+Examples, Costs, Tips & Types).” WordStream.
2023. https://ww.wordstream.com/blog/ws/2022/07/18/social-media-advertising.

4 Rowe, Justin. 2023. “Why You Should Use LinkedIn Text Ads.” IMPACTABLE. February 24, 2023.
https://impactable.com/linkedin-text-ads/.

5 “Bxtra Stores (@Extrastores) ¢ Instagram Photos and Videos.” 2020. Instagram.com. 2020.
https://www.instagram.com/extrastores?igsh=aWpnemkxcDN2Zzcy.

® “The Different Types of Social Media Ads.” n.d. Social Factor. https://socialfactor.com/blog/marketing/the-
different-types-of-social-media-ads/.

T “Suits ® | (@Suitscafe sa) e+ Instagram Photos and Videos.” 2025. Instagram.com. 2025.
https://www.instagram.com/suitscafe_sa?igsh=eTRqcG1yZ3FKNTJ2.

8 “Bath & Body Works Arabia (@Bathandbodyworksarabia)  Instagram Photos and Videos.” 2025.
Instagram.com. 2025. https://www.instagram.com/bathandbodyworksarabia?igsh=dTJjY TA5cngwaTNz.

® “Smallable Family Concept Store (@Smallable_store) ¢ Instagram Photos and Videos.” 2025. Instagram.com.
2025. https://www.instagram.com/smallable_store?igsh=cmdhdDBtcnJrOHFt.

10 Deshpande, Indrajeet. 2022. “What Is Social Media Advertising? Definition, Costs, Best Practices, Benefits, and
Examples.” Spiceworks. November 24, 2022. https://www.spiceworks.com/marketing/advertising/articles/what-
is-social-media-advertising/.

1 Newberry, Christina, and Stacey McLachlan. 2022. “Social Media Advertising 101: How to Get the Most out of
Your Ad Budget.” Hootsuite Social Media Management. December 8, 2022. https://blog.hootsuite.com/social-
media-advertising/.

12 AdRoll. n.d. “Social Media Advertising.” AdRoll. https://www.adroll.com/digital-advertising/social-media-
advertising.

13 Cambridge  Dictionary.  2024. “VFX.”  @CambridgeWords. = December 11,  2024.
https://dictionary.cambridge.org/dictionary/english/vfx.

14 Autodesk: is a global leader in software for architects, builders, engineers, designers, manufacturers, 3D artists,
and production teams.

15 “Visual Effects (VFX) Software, Graphics & Special Effects | Autodesk.” 2020. Autodesk.com. December 4,
2020. https:/iww.autodesk.com/solutions/visual-effects.

16 «“Visual Effects (VFX) Software, Graphics & Special Effects | Autodesk.” 2020. Autodesk.com. December 4,
2020. https://www.autodesk.com/solutions/visual-effects.

Dr. Sara Mohammed Mamdouh Abd El Azim Rezk «achieving excitement in Social Media Advertisements by using VFX «Magallat Al-‘imarah
wa Al-Funiin wa Al-‘ulim Al-Insaniyyat <VVolume 10 Special No.13¢ August 2025 1683



2025 G| (13) 0ald 23e - Jdilal) Alyal) - Aludy) a glall g ¢ i) g 3 jlandl Alya
("uahs claad" AV Jady Gill g 8 laall) - e (ualuall (fgal) aligal)

o “Vertex Official (@Vertex.cgi) on Threads.” 2022. Threads. 2022.
https://www.threads.net/@vertex.cgi/post/DBq52zLp5SWZ?2xmt=AQGziA2fsONeylLLWTQ9bSzy-
0oH88Wf108vHg5F0do3cF8.

18 piyush. mktg7589. 2024. “Unleashing the Magic of VFX: How Visual Effects Transform Digital Media &
Marketing - Digital Marketing Agency.” Digital Marketing Agency. November 9, 2024.
https://enlargemedia.in/unleashing-the-magic-of-vfx-how-visual-effects-transform-digital-media-marketing/.

19 «Visual Effects (VFX) Software, Graphics & Special Effects | Autodesk.” 2020. Autodesk.com. December 4,
2020. https:/iww.autodesk.com/solutions/visual-effects.

2 Ingham, Alexandria. 2024. “All 4 Toy Story Movies Ranked from Worst to Best.” The Parent Watch. August
14, 2024. https://theparentwatch.com/posts/all-toy-story-movies-ranked-worst-to-best-01j5447nczq9.

2L «visual Effects (VFX) Software, Graphics & Special Effects | Autodesk.” 2020. Autodesk.com. December 4,
2020. https://www.autodesk.com/solutions/visual-effects.

22 July 29, EW Staff Updated, and 2022 at 10:07 AM EDT. n.d. “25 Movies with the Best Special Effects.”
EW.com. https://ew.com/gallery/movie-special-effects/.

2 “Titanic Actually Used a Ton of VFX.” n.d. Www.youtube.com.
https://www.youtube.com/watch?v=7XhGnwg-fZw.

24 «“Visual Effects (VFX) Software, Graphics & Special Effects | Autodesk.” 2020. Autodesk.com. December 4,
2020. https:/iww.autodesk.com/solutions/visual-effects.

% Andreeva, Nellie. 2019. ““Game of Thrones’ House Targaryen Prequel from Nears HBO Pilot Order.” Deadline.
September 12, 2019. https://deadline.com/2019/09/house-targaryen-prequel-game-of-thrones-series-ryan-condal-
george-rr-martin-hbo-1202732221/.

% Emergency Awesome. 2020. “Star Wars the Mandalorian Season 2 Boba Fett Clip Breakdown and Movie Easter
Eggs.” YouTube. November 1, 2020. https://www.youtube.com/watch?v=qWovRnXX_Qg.

27 «“VFX in Game Development in 2024 - a Complete Guide for Beginners.” 2024. Juego Studio. January 25, 2024.
https://www.juegostudio.com/blog/all-about-vfx-in-game-development-in-2024.

28 Farhan Ashik. 2024. “Blockbuster Films Have Always Been Linked to Visual Effects (VFX), Which Astonish
Spectators with Breathtaking Sights and Memorable Sequences. But VFX Has Also Discovered a Significant Use
outside of Amusement.” Linkedin.com. July 4, 2024. https://www.linkedin.com/pulse/vfx-social-good-how-
visual-effects-used-raise-awareness-farhan-ashik-2gnuc.

2 Voutik, Lana. 2019. “Best Augmented Reality Examples and Use Cases.” Quytech Blog. September 6, 2019.
https://www.quytech.com/blog/augmented-reality-examples-and-use-cases/.

30 Sales. 2017. “8 Examples of Augmented Reality Apps and Their Successful Uses.” Newgenapps.com. 2017.
https://www.newgenapps.com/blog/augmented-reality-apps-ar-examples-success.

31 piyush.mktg7589. 2024. “Unleashing the Magic of VFX: How Visual Effects Transform Digital Media &
Marketing - Digital Marketing Agency.” Digital Marketing Agency. November 9, 2024.
https://enlargemedia.in/unleashing-the-magic-of-vfx-how-visual-effects-transform-digital-media-marketing/.

32 Wairura, Francis. 2023. “AR Has the Potential to Revolutionize Education in Africa by Making Interactive and
Immersive Learning Experiences, Bringing Purposeful Education in Rural Areas.” Linkedin.com. January 15,
2023. https://ww.linkedin.com/pulse/exploring-potential-augmented-reality-education-africa-wairura.

33 Artem Nakonechniy. 2019. “Augmented Reality (AR) Can Add Value, Solve Problems and Enhance the User
Experience in Nearly Every Industry. Businesses Are Catching on and Increasing Investments to Drive the Growth
of Augmented Reality, Which Makes It a Crucial Part of the Tech Economy.” Linkedin.com. November 11, 2019.
https://www.linkedin.com/pulse/10-best-real-world-examples-augmented-reality-artem-nakonechniy.

34 “Login . Instagram.” 2020. Instagram.com. 2020.
https://www.instagram.com/noon.eg?igsh=eHpxYTV50Wg1cTEz.

% piyush.mktg7589. 2024. “Unleashing the Magic of VFX: How Visual Effects Transform Digital Media &
Marketing - Digital Marketing Agency.” Digital Marketing Agency. November 9, 2024.
https://enlargemedia.in/unleashing-the-magic-of-vfx-how-visual-effects-transform-digital-media-marketing/.

Dr. Sara Mohammed Mamdouh Abd El Azim Rezk «achieving excitement in Social Media Advertisements by using VFX «Magallat Al-‘imarah
wa Al-Funiin wa Al-‘ulim Al-Insaniyyat «VVolume 10 Special No.13¢ August 2025 1684



2025 G| (13) 0ald 23e - Jdilal) Alyal) - Aludy) a glall g ¢ i) g 3 jlandl Alya
("uahs claad" AV Jady Gill g 8 laall) - e (ualuall (fgal) aligal)

%  Harlow, Stephanie. 2025. “Connecting the Dots: 2025 Consumer Trends | GWL” Gwi.com.
https://doi.org/1023116164/1731408981082/module_181023116164 Navigation-new.

37 «“Vertex Official on Instagram: ‘Supersized for Super Runs g $& 4[| #Running #Adidas #Shoes #Sport.””
2020. Instagram. 2020. https://www.instagram.com/reel/DGLVisPpg70/?igsh=MWozeGc1ZGh2Y 25vMw==.

3 Deshpande, Indrajeet. 2022. “What Is Social Media Advertising? Definition, Costs, Best Practices, Benefits, and
Examples.” Spiceworks. November 24, 2022. https://www.spiceworks.com/marketing/advertising/articles/what-
is-social-media-advertising/.

3 “APOELNIL BLENDER COURSE.” 2025. Apoelnil.com. 2025.
https://www.apoelnil.com/?fbclid=PAZXhO0bgNhZWOCMTEAAaZeMOpqv4atbeehBpjnFsp9gznEAIRQZmZwe
ADH3ved64e-c4GSBILmrMMc_aem_SJOUHFlazMKj3mzamTRL1Q.

40 «“Vertex Official on Instagram: ‘Dubai Anti-Sand Technologies #Dubai #Uae #Desert #Sand #Tech.””
2020. Instagram. 2020. https://www.instagram.com/reel/DCwc14yJY Cy/?igsh=MXdjcG5hamM5d2Qlaw==.

41 Arena Animation. 2025. “VFX in Advertising: How It Captures Audience Attention.” Medium. March 7, 2025.
https://medium.com/@arenadigitalvirar/vfx-in-advertising-how-it-captures-audience-attention-a369b84845f2.

42 «“Vertex Official on Instagram: ‘Christmas Unboxing Hits Different T £\ #Christmas #Nyc #Newyork
#Present #Gift #Aritzia.”” 2020. Instagram. 2020.
https://www.instagram.com/reel/DDpKDXmJOCn/?igsh=eWJ5YzN1dms5ZzZt.

4 piyush. mktg7589. 2024. “Unleashing the Magic of VFX: How Visual Effects Transform Digital Media &
Marketing - Digital Marketing Agency.” Digital Marketing Agency. November 9, 2024.
https://enlargemedia.in/unleashing-the-magic-of-vfx-how-visual-effects-transform-digital-media-marketing/.

4 Arena Animation. 2025. “VFX in Advertising: How It Captures Audience Attention.” Medium. March 7, 2025.
https://medium.com/@arenadigitalvirar/vfx-in-advertising-how-it-captures-audience-attention-a369b84845f2.

45 piyush. mktg7589. 2024. “Unleashing the Magic of VFX: How Visual Effects Transform Digital Media &
Marketing - Digital Marketing Agency.” Digital Marketing Agency. November 9, 2024.
https://enlargemedia.in/unleashing-the-magic-of-vfx-how-visual-effects-transform-digital-media-marketing/.

Dr. Sara Mohammed Mamdouh Abd El Azim Rezk «achieving excitement in Social Media Advertisements by using VFX «Magallat Al-‘imarah
wa Al-Funiin wa Al-‘ulim Al-Insaniyyat <\Volume 10 Special No.13¢ August 2025 1685



