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Abstract:

The world is currently facing numerous challenges, most notably the existence in the digital age,
which is the result of the Fourth and Fifth Industrial Revolutions. These revolutions have, in turn,
imposed a need on societies to move forward and make radical changes in all fields to adapt,
especially in the areas of industry, production, and technology. Given the close connection
between applied arts disciplines in general—and the advertising specialization in particular—and
these fields, it is important to reconsider the qualification of the advertising designer from a
contemporary perspective to meet the needs of the Fourth and Fifth Industrial Revolutions and
prepare them for future jobs in line with the nature of the discipline. This will positively reflect on
contemporary advertising design in terms of form, content, and the nature of the advertising
message.

The importance of the research lies in highlighting the need to qualify the advertising designer
in a way that aligns with the requirements of the digital age, the Fourth and Fifth Industrial
Revolutions, and the emerging needs of the future labor market in the field. The research problem
focuses on: identifying how to qualify the advertising designer in light of the aforementioned
changes and determining the requirements of such qualification.

The research aims to: clarify the concept of qualifying the advertising designer and define its
areas in line with the requirements and developments of the digital age; clarify the relationship
between the qualification of the advertising designer according to the requirements of the digital
age and contemporary advertising design; and present a proposal for procedures to qualify the
advertising designer for the future labor market and future jobs.

Among the most important findings of the research are:

1. Qualifying the advertising designer in the digital age is a continuous and evolving process
synchronized with the rapid development in the field.

2. Qualifying the advertising designer in the digital age should not be limited to professional,
digital, and technological skills only, but should also include empowering designers with life skills
that will contribute to their effective integration into digital and interactive work environments.

3. Artificial intelligence skills are among the most important skills that must be integrated with
modern designer qualification skills, as they are considered among the most essential current and
future skills of the digital age.

Among the most important recommendations of the research:

1. The necessity of activating partnerships between universities and specialized institutions in
modern technological fields for the qualification of designers.

2. The necessity of starting to design and implement professional qualification programs for
designers that keep pace with the requirements of the current labor market and future jobs.

.3 The necessity of giving attention and accelerating the design of specialized professional
programs for qualifying advertising designers, which include knowledge, theories, and modern
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global trends in advertising design and technology, as well as generative Al (Generation Al) skills
in addition to digital skills.

KeyWords:
Fourth industrial revolution (industry 4.0) The fifth industrial revolution (industry 5.0) Qualification
of advertising designer «Soft Skills <Future jobs, reskilling, upskilling, Skill disruption,
competencies.
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o Top largest growing jobs

n Farmworkers, labourers and other agricultural workers.
E Light truck or delivery services drivers
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cleaners and
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Accountants and auditors
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n Security guards
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Business services and administration managers
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